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“All may do what has by man 
been done.” 







Others have made money by Newspaper Advertising 
why can’t you? You can if you have anything for 
sale that has veal merit and 7s wanted. 

















Advertising w// not make permanent sale for a 
fraudulent thing, nor will it sell a thing that nobody 
wants. On the other hand it a/ways pays to wisely 
advertise a good thing if it meets a popular want, but 
in order to be profitable the advertisement must 
attract the attention of those who will become buyers, 
convince them of its merit and zuéerest them in it’s 

‘ purchase. 


Therefore, the wording and display of the adver- 
tisement, and the proper selection of newspapers are 
of vta/importance. To secure these, experience and 
good judgment are necessary. We will be glad to 
assist you in the matter. 


Yours truly, 


N. W. AYER & SON, 
Newspaper Advertising Agents, 





Times Building. PHILADELPHIA, 
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It has the largest actual paid circulation of any 
magazine in the world. 


It had on its books, at last count, 422,356 paid 
annual subscribers, with a subsequent daily increase. 


It prints and sells, each month, 500,000 copies. 


It goes, monthly, into 35,000 post-offices through- 
out the United States and Canadian provinces. 


It has regular paid subscribers in 46 of the 60 
countries of the civilized world. 


It has a subscriber in almost every English-speak- 
ing nation of the globe. 

It requires 8 large cylinder presses, running an 
entire month to print a single edition. 

It has over 5,000 employees, agents and subscrip- 
tion canvassers in its employ. 


It has a working home staff of 80 writers and 14 
editors, besides artists and engravers. 


Its subscription price is One Dollar a year, or 
Io cents a single copy. 


Its advertising rate is $2.00 per agate line each 
insertion. 


CURTIS PUBLISHING COMPANY, 
Philadelphia, Pa. 
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GEORGE JONES, OF THE _ in 1833, he came to New York, where 
“772s.” he encountered again the friend of his 
— early youth, Horace Greeley, Greeley 
George Jones, the proprietor of the had meantime been drifting here and 
New York 7imes, now in his seventy- there, earning aliving asa printer. The 
seventh year, comes daily to his office first job that he got in New York City, 
in the Times Building, and spends as he told his friend Jones, was to set 
three or four hours personally superin- a miniature Bible in pearl type, for 
tending the interests of his property. which he received six dollars per week. 
Mr. Jones is one of the oldest news- When Greeley started the 7ribune 
paper proprietors in this country, and he invited Mr. Jones to go into part- 
his connection of nearly forty years nership with him, but the latter de- 
with the New York 7imes, a period clined, because he did not like Greeley’s 
that covers the entire existence of that business methods. Mr. Jones finally 
paper, has stored his memory with removed to Albany, where he pur- 
countless interesting reminiscences of chased a news agency. This pros- 
men who have been leaders in the public pered to such an extent that he branched 
life of their times: Mr. Jones was out into the banking business. Subse- 
born in the little village of Poultney, quently he gave this up and negotia- 
Vt., where his father had settled on tions were entered into with Henry J. 
coming to America from Wales. It Raymond for the establishment of a 
was in this village that Mr. Jones first New York daily newspaper. Mr. Jones 
met Horace Greeley, and where as boys had seen his old friend Horace Greeley 
they formed a mutual friendship, which start the 7ridune with but little more 
lasted for nearly half a century. At capital than $1,000, borrowed from 
that time the two lads were in the em- Dudley Gregory, and he was not averse 
ploy of the same man, Amos Bliss, who to trying the field of journalism, in 
owned a general country store and a which he had already had some practi- 
country newspaper, the Vermont Sfec- cal experience. A partnership was 
tator. Mr. Jones wasemployedasclerk finally formed between these gentlemen 
and errand boy in the former, and Gree- and Mr. Edward B, Wesley, and on 
ley was a printer's apprentice inthecom- September 18, 1851, the first number 
posing room of the latter. Mr. Jones of the New York 7Zimes was issued. 
vividly remembers one incident of this It was a four-page paper, and the price 
early period of his acquaintance with was fixed at one cent per copy. In the 
Greeley. The father of Mr. Jones was first year the circulation reached 26,000, 
a strict Baptist, and one of his inexor- but the expenditures were greater than 
able commands was that his children the receipts. In the second year of 
should attend church on Sunday. One the Zimes’ existence the price was 
fine Sunday, Greeley, who was some raised to two cents, and the circulation 
years the senior of George Jones, per- dropped to 18,000; but before the 
suaded the latter to go over the hills second year ended it had crawled back 
with him on what he called a ‘‘ loafing to 26,000, and the future of the paper 
expedition.” When young Jones re- was assured. Mr. Jones recalls an es- 
turned home he was confronted by his timate made by Mr. Raymond before 
father, who asked why he had not at- the paper was started as to the prob- 
tended church. able cost of running the 77mes for six 
‘*IT have been over the hills with months. The sum total was between 
Greeley, studying nature,” replied the $11,000 and $12,000, and among the 
boy. items the cost of the Washington cor- 
‘Indeed !” exclaimed the father; respondence was placed at $10 per 
‘* well, then, come into the wood shed week, and the allowance for the entire 
and we will have another lesson in the foreign correspondence was $500 per 
study of nature.” This lesson was ad- year. In 1860 Mr. Wesley retired 
ministered with unsparing severity, and from the partnership of Raymond, 
the truant found it vastly different Jones & Co., and Messrs. Raymond 
from and not nearly so pleasant as that and Jones subsequently had control of 
which he had studied with Horace the paper until Mr. Raymond’s death 
Greeley. Mr. Jones’ father and mother in 1869. 
died when he was thirteen yearsof age, At the time Mr. Raymond died, Mr. 
and he was thrown on his own re- Jones wasillin bed. Horace Greeley 
sources. He worked at whatever prom- called on the sick man and asked him 
ised an honorable livelihood, and finally, what he proposed to do with the Zimes 
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now that Mr, Raymond was dead. Mr. 
Jones replied that he proposed to con- 
tinue the publication of his paper, Mr. 
Greeley intimated that he was in a po- 
sition to purchase the 7imes, but Mr. 
Jones cut him short by saying : 

**T shall never sell the 7imes as long 
as I am on the top of the ground, and 
I don’t want to hear anything more 
about it.”"—Harper's Weekly. 
+++ 

VARIABLE RATES. 

In the matter of prices for adver- 
tising space, newspapers are in classes. 
There are those who have a fixed 
schedule of charges, from which they 
do not deviate. There are others who 
have schedule rates from which they 
will not vary much, unless the order is 
specially desirable, either on account 
of its amount, character or the influ- 
ence it will perhaps exert on other ad- 
vertisers. A third class is composed 
of newspapers which take advertising, 
as arule, on the best terms they can 
get. 

The following are actual communi- 
cations which have been received from 
honest, straightforward publishers of 
newspapers belonging to the last-men- 
tioned class : 


“It is impéssible for me to forward you a 
schedule of rates of advertising, as | have 


none.” 

“| find that I have to make a separate con- 
tract with every advertiser, and a schedule is 
rather a hindrance than a benefit.”’ 

“We cannot name an arbitrary rate, for 


prices must bend to exigencies, Sometimes 
our columns are full— again we are hungry.” 

“The reason we ask you $10 for your last 
advertisement, and run the other for $5, is 
because when we took the first we were in 
need of ‘advertisements,’ while now we have 
all we care for,”’ 

“Sometimes it pays to run dead advertise- 
ments, and at other times live ones are an ob- 
jection. I have not found it possible to be 
governed by cast-iron rates,” 

The great newspapers, those best 
established and most prosperous, are 
largely of the first class. Fora small 
advertisement for a week these papers 
are generally very cheap—considering 
circulation and influence. They have 
so much short-time advertising, which 
goes in at full rates, that they have 
little space to spare at a reduced price, 
and consequently hold out small in- 
ducement to advertisers to make yearly 
contracts. The number of newspa- 
pers of this class is small. 

When a publisher who has variable 
rates of charge finds that he has much 
less advertising than he thinks his 
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paper should carry, he is not likely to 
refuse even a low offer for a desirable 
advertisement. The publisher of a 
country weekly, who asks $100 per 
annum for a column, having a couple 
of columns to spare, will be likely to 
sell one at a low rate to a responsible 
purchaser—possibly as little as $20 
would be accepted; but, after the 
contract is closed, if another advertiser 
applies for a column, he will be likely to 
have to pay a higher rate; and if two 
or three come along the paper becomes 
crowded, and the last applicant may 
be refused a column, even at $100, on 
the ground that space must be reserved 
for transient customers. 

So also a paper which has promised 
positions to two or three advertisers 
ceases to have desirable positions to 
offer, and demands a high price from 
a new applicant, while a neighboring 
journal, which may be better or quite 
as good, not happening to have made 
any such contract, is entirely free, and 
may grant the place asked without an 
increased charge. 

So many things influence the price 
of an advertisement in the large class 
of newspapers which have a sliding 
scale of charge, that for an advertising 
agent to promise an advertiser in ad- 
vance exactly what he will do, he 
must charge enough to cover contin- 
gencies. Advertising has often been 
procured for $20 which could not have 
been promised for $50. 

Thoughtful advertisers perceive that 
it is sometimes a cheaper and better 
way to send along an order and leave 
the price to be arranged afterwards, 
instead of tying the agent’s hands by 
asking to be told beforehand exactly 
what is to be done. 

If all newspapers were in the inva- 
riable practice of requiring and receiv- 
ing a uniform rate of compensation 
for a specified amount of advertising, 
then advertisers would find smaller 
occasion to avail themselves of the ser- 
vices of the advertising bureau. 

_ es > —__——__ 

SOME newspapers are the children of 
chance, They come into the world not be- 
cause there is need of them or room for them 
but because their projectors find no niche 
carved for Bene among the world’s 
workers, and turn to journalism as a dernier 
resort, Some newspapers are the children of 
political hate and rancor. They are thrown 
upon the community simply because _politi- 
cians have enemies to punish and friends to 
reward. A few newspapers are the children 
of business opportunity, They find a field 


and a patronage ready to nurse them toa 
healthy maturity.—Ontario Times. 
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ADVERTISING MAXIMS, 
A man that has for trade no eyes 
Will ne’er begin to advertise. 
A merchani dull gives vent to sighs, 
And being dull won’t advertise. 


How can a man to fortune rise 

If he refuse to advertise ? 

He who is poor for fortune tries, 

*T will be great help to advertise. 
The sluggard long in slumber lies 
Awake! Awake!! and advertise. 
The man of sense is truly wise 
And knows enough to advertise. 
He, in the distance, gain descries, 
And swift begins to advertise. 
Andlo! Bankruptcy swiftly flies, 
He will forever advertise. 


What house its work successful plies? 
Ah! ‘tis the firm who advertise. 
—Montreal Witness. 


——— 





in 
CIRCULATION OF NEWSPA- 


PERS BY MAIL, 





When the publisher of a newspaper 
or magazine has answered, to the satis- 
faction of the local postmaster, all the 
multifarious questions contained in the 
printed form, the postmaster examines 
a copy of the publication itself. If not 
satisfied, his doubts may possibly be 
removed by additional explanations or 
proofs. Whenever and however con- 
vinced of the genuineness of the publi- 
cation, he issues a temporary permit 
for mailing at the pound rate, and for- 
wards the application, specimen copy, 
and all other papers in the case to the 
Third Assistant Postmaster-General. 
If in doubt, he requires a deposit suf- 
ficient to cover ounce rates before is- 
suing the permit, If satisfied that the 
publication is not a bona fide news- 
paper or magazine, he refuses entry 
and leaves the publishers to appeal 
to the Post-Office Department if they 
choose. 

Where an appeal is taken, or when 
the local postmaster is in such doubt 
as to require a deposit, the appeal or 
application should be well presented, 
well supported, and well argued before 
the Department. The officials at 
Washington are less likely than the 
local officials to take a favorable view 
of a case, and they are naturally dis- 
posed to follow the views,and opinions 
of the postmaster when his report is 
unfavorable, Aside from this, the ha- 
bitual tendency of the official mind is 
to be narrow, formal, cautious and dis- 
trustful, and as mistakes that count on 


the side of the Government are regard- 
ed as proofs of merit, it is easy to see 
how that applicant is overweighted 
who does not take proper measures to 
guard against the ingrained bias of 
officialism. Furthermore, the greater 
part of the business of administration 
is performed by subordinates, whose 
abilities—which are sometimes .«ry 
considerable within a limited sphere— 
have been developed under a system of 
routine which unfits and indisposes 
them to deal broadly and courageously 
with exceptional circumstances. It is 
also to be said that attempts to get the 
better of the Government are among 
the commonest experiences of those to 
whom its interests are committed ; so 
that, at the best, itis a difficult work 
to distinguish between the sheep and 
the wolves who dress in sheep’s cloth- 


g. 

For all of these reasons, the ex- 
ercise of skill, industry and diligence 
in the prosecution of an appeal, or a 
suspected application, before the Third 
Assistant Postmaster-General, cannot 
be too strongly commended. Upon 
the final rejection of an application for 
registration that the applicant is satis- 
fied ought to have been allowed, the 
only recourse is to sue for a writ of 
mandamus against the postmaster. It 
is doubtful if the people of the United 
States will ever properly appreciate the 
value to their liberties and rights of the 
courts of the country, until the auto- 
cratic tendency of the legislative and 
executive branches shall so restrict the 
powers of the judiciary as to awaken 
popular alarm and resentment. 

After a publication has been admit- 
ted to entry at the pound rate, the 
entry may be revoked on discovery of 
falsity in the evidence, or for changes 
in the character of the publication. The 
inspections or investigations of the post- 
master, or the suggestions of business 
rivals, or even an anonymous com- 
munication, may lead to a reopening 
of the case. However the reconsider- 
ation may be brought about, it is con- 
ducted with great rigor and thorough- 
ness. It must be admitted, in behalf 
of the Department, that the desire to 
obtain the advantage of the pound rate 
for the circulation of disguised adver- 
tisements is so incessant that the of- 
ficials are kept forever busy in detecting 
and defeating attempts that are unjust 
both to the Government and to honest 
advertisers, 

Newspapers and magazines circu- 
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lated by mail at the pound rate must 
be mailed at the nearest post-office, 
properly dried, folded, wrapped and 
addressed. The postage must be paid 
in cash. Supplements must be genu- 
inely such ; their contents must be ap- 
propriate to the publication, and they 
must accompany the issues to which 
they purport to belong. Extra edi- 
tions, when bona fide, are allowable. 
Back numbers, if unbound, and ad- 
dressed to regular subscribers, are ad- 
missible. All advertisements must be 
permanently attached to the principal 
issue or the supplement. 

The rule as to mailing sample copies 
at the pound rate is both reasonable 
and liberal. Where the genuine char- 
acter of the publication is beyond 
question, the authorities practically do 
not care how many sample copies are 
mailed, provided they are plainly 
marked as such, are exactly like the 
regular edition, and have no other pur- 
pose than to induce subscriptions or 
advertisements. Butincasesof doubt, 
the mailing of sample copies is brought 
under scrutiny and restriction, A pro- 
portion may be enforced between the 
subscription and sample edition, and 
the publishers may be required to dis- 
close how they obtain tue names and 
addresses of persons to whom sample 
copies are sent. 

The privilege of the pound rate is 
limited to publishers and news agents. 
A newsboy receiving or distributing 
his supply by mail is recognized as a 
news agent, and so is the publisher of 
a registered publication who purchases 
for his subscribers a portion of an edi- 
tion of another registered publication, 
in order that he may supply both pub- 
lications at a combined rate. But 
news agents cannot return unsold cop- 
ies at the pound rate, for the object 
and purpose of the law are to dissemi- 
nate intelligence among the people, 
and not to furnish practically free 
transportation for a particular kind of 
commodity. 

As already intimated, the greatest 
scope and freedom are accorded to ah 
unquestionably genuine newspaper or 
magazine under the pound rate system, 
and an opposite policy is pursued to- 
wards a publication whose character 
and surroundings lay it open to the 
suspicion of being as much of an ad- 
vertising sheet, in the guise of a peri- 
odical, as its publishers dare to make 
it without actually overstepping the law- 
ful boundary. » FB. 
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THREE BAD BARGAINS. 


A man in Illinois has lately sold to 
a lot of Western newspapers about 
$3,000 worth of something that did 
not cost him much, and which the 
newspapers have bought, agreeing to 
pay the price in advertising space. 
The seller now wants to realize upon 
his investment, and makes the follow- 
ing offer: 


Dear Sirs—Having lately made a deal 
with about 800 weekly newspapers in Ohio, 
Indiana, Illinois, lowa, Wisconsin and Mic hi- 
an for nearly $3,000 worth of advertising, 
f wish to make a proposition to you for 
the sale of it, The contracts are for adver- 
tising at the rate of forty cents per inch 
month per thousand circulation, Cire = 
to be according to rating in Ayer’s Newspa 
Annual for 1889. I will sell this sdveion 
for forty cents on the dollar, and attend to all 
the correspondence myself, only asking you 
to furnish electrotypes to the publishers fer 
whatever advertising you may wish to run. 
The advertising is to be done within the next 
twelve months. No payment will be required 
until copies of every paper have been furnished 
you, showing the advertisement to have been 
inserted according to contract. The rate 
mentioned above is the one customers are 
usually allowed by all the leading advertising 
agents. This will make it a good bargain, 
since, taking out the agent’s commission of 
twenty-five per cent., there is still a margin of 
thirty-five per cent, profit. If you care to 
consider the matter I will send you a list of 
all the papers, showing the amount of the ad- 
vertising due me in each one H also the circ u- 
lation of the papers, according to Ayer's 
Newspaver Annual for 1889. A large major- 
ity of the contracts are for $2.50, some are 
tor $5, and about fifty are for from $20 to $25. 

hope you may decide to consider this propo- 
sition. I certainly think it a good one for 
some advertising agent to take hold of. 
Trusting that I may hear from you soon and 
favorably, I remain, 

Yours respectfully, 
[Sicnaturg. ] 

In connection with above proposi- 
tion, these questions suggest them- 
selves; 

Do the newspapers do well in enter- 
ing into such obligations ? 

Will the man who now owns the 
claims against the publishers ever real- 
ize enough out of them to pay him for 
the bother he has had and will have, 
and encourage him to repeat the trans- 
action at some future time ? 

If he succeeds in selling this space 
to an advertiser, will that advertiser 
ever be willing to make another similar 
purchase, after having gathered in the 
experiences which will go with this 
transaction ? 

iggieee 


type increases the 


UsinG display 
length of an advertisement, and in this the 


paper gets an advantage.--Herbert Booth 
King & Brother 
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ADVERTISING BY TELE- 
GRAPH. 

The advertiser who can secure a po- 
sition for his announcement in the 
reading-matter columns of a newspa- 
per is always happy, and if he can 
cause it to have a place underthe head- 
ing of telegraphic news, then his hap- 
piness is almost ecstatic. It is a com- 
mon enough practice for an advertising 
agency to communicate with a number 
of newspapers, informing them that on 
such and such a date a notice will be 
forwarded which is to be inserted un- 
der the head of. telegraphic news and 
paid for at the usual price charged for 
reading notices. 

So attractive is this idea that men 
connected with various news asso- 
ciations make a specialty of doing 
work of this sort, and some of them 
do it very well indeed. The following 
communication shows the plan of pro- 
cedure; 


Tevecraruic News Marrer, 
New Yorky Feb. 18, 1890. 
Seth E. Thomas, Thomaston, Conn.: 
I make a specialty of forwarding by wire to 


C. G. Fercuson t 


the leading papers in any part of the country 
contradictions, announcements or descrip- 
tions relating to new inventions or improve- 
ments, etc. ‘These reports, though intended 
to act as advertising, appear as news speciads 
in the news columns. The enclosed makes 
good matter, and I shall be pleased to quote 
you figures for same. C, G, Fercuson, 
{Heading.] 

New York, Feb. —. (Special).—The U. S. 
Navy, desiring to buy some moderate-priced 
watches, invited the ——s American manu- 
facturers to send watches for trial and rating 
at the Naval Observatory. It is now offi- 
cially announced that a Seth Thomas watch 
stood first in the tral. One hundred and 
thirty-eight watches of different makes com- 
peted. 

The writer of the above letter is 
connected with a company which un- 
dertakes to forward advertisements by 
wire to leading papers in any part of 
the country, and have them inserted in 
the news columns as news ‘‘specials” 
at an average rate of $1 per line, agate 
measure. Some papers charge more 
than $1 per line; for example, the 
Philadelphia /tem’s rates are $1.50, 
which, with the cost of telegraphing 
and other incidental expenses, makes 
a total of about $1.75 per line. On 
the contrary, in many papers the cost 
is proportionately less, thus striking a 
fair average at $1. The company 
claim that they have special arrange- 
ments with the Western Union Tele- 
graph Company for the transmission 
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of their matter, so that an article 
handed in before 3 o'clock in the 
afternoon would appear in all the 
morning papers on the following day, 
with possibly a few exceptions. In 
these latter cases the ‘‘ special "" would 
be inserted the next day. For this 
service the papers allow the agent a 
commission of ten or fifteen per cent. 
Included in the list of newspapers in 
which the company would guarantee 
the insertion of advertisements on the 
terms specified are nearly all the best 
dailies in the large cities, such as the 
St. Louis Republic and Globe-Demo- 
erat, Beston Globe, Post and Traveler, 
Denver Xepublican, Omaha Bee, Chi- 
cago Zimes, Herald and /nter-Ocean, 
Cincinnati Enguirer and Commercial, 
etc. In the cases of some of the 
largest papers, such as the Boston 
Herald, insertion could not be posi- 
tively guaranteed, as it depends upon 
the character of the matter and the 
whim of the editor. 

There are other concerns engaged 
in placing this class of advertising be- 
sides the one already referred to. 
Probably the pioneer in the line is 
Charles A. O’Rourke, who is the man- 
ager of the New York City Press As- 
sociation and the local office of the 
Associated Press. By running the 
advertising business in connection with 
these it is made comparatively simple. 
The advertiser is given a jist of about 
200 papers in the largest cities of the 
country from which to make his selec- 
tion. The general character and stand- 
ing of these — may be learned 
from the list of New York dailies given 
— World, Times, Tribune, Journal, 
Star, Journal of Commerce, Mail and 
Express, Daily News and N. Y. Zeit- 
ung. 

The patrons of this service include 
the Unexcelled Fireworks Company, 
Starin’s Transportation Company, 
Brighton Beach Racing Association, 
Travelers’ Insurance Company and 
other concerns of similar character. 

In a pamphlet issued by Mr. 
O’ Rourke, it is stated that his adver- 
tising department was established in 
1884, and that it does a class of busi- 
ness ‘‘ which has not been handled by 
any of the great and widely-known 
advertising agencies.” Of course, 
there is no reason why the advertising 
agencies should not do this line of 
work whenever it appears to be worth 
while. As an example of what sort 
of advertisements the big newspapers 
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print as ‘‘pure reading matter,” the 
following paragraph is reproduced from 
the regular news columns of the Phila- 
delphia Ca// of February 15: 

LARGE OFFER BY AN ENGLISH SYNDICATE. 
Special dispatch to the Call: 

New York, February 15.—Kiernan’s Fi- 
nancial News Agency says: The American 
Export and Trading Co, has received an offer 
from an English syndicate of one million dol- 
lars cash for one of their Mexican concessions. 

General Manager Goff, of the Export and 
Trading Co., who has just been appointed 
one of the Commissioners to represent the 
Mexican Government here, in commercial 
matters, says: “‘ Three millions is the com- 
pany’s price for the concession named, and be 
believes it will command a much larger sum 
before the end of the year,” 


SELLING ADVERTISING 
SPACE. 


The price at which the average news- 
paper publisher will contract for an 
advertisement, to be inserted by the 
year, is influenced by a number of con- 
siderations. Among the questions 
which he may ask himself are these : 

How much will the advertiser pay ? 

If I accept the order at the price 
offered, am I sure to get my money ? 

How much does the advertising 
amount to at my schedule rates ? 

Is it probable that the advertiser 
considers himself obliged to use my 
paper ? 

Are my columns so full that I shall 
not specially regret it if I fail to secure 
this order ? 

Is it a case where, if I do not accept 
the offer made I shall get nothing, and 
if I do accept, all that I do receive will 
be so much clear gain, because I have 
space to spare which nobody else seems 
to want at this time ? 

Nothing is more quickly affected by 
stagnation in business than space in 
the advertising columns of most news- 
papers. It is unlike other kinds of 
merchandise. The grocer who owns a 
barrel of sugar will have it in stock 
to-morrow if he does not sell it to-day; 
and although the price of sugar may 
decline it will still be worth something : 
and there is a possibility that the price 
may advance. But with a publisher 
who has a column of space to dispose 
of the case is different. His newspa- 
per goes to press to-day! If he does 
not sell his space it is lost, and worse 
than lost, so far as immediate income 
is concerned : for if an advertiser does 
not pay for an advertisement to fill the 
void, reading matter must be set up 
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for the purpose, and the printer must 
be paid for the typesetting. Conse- 
quently, in the majority of newspapers, 
except for the local patronage, which is 
compelled to come from the necessities 
of the case, the price of advertising de- 
pends largely upon the question, *‘ How 
much can we get?” This reasoning is 
not in use in the one hundred great 
newspaper offices, but is constantly 
used in the ten thousand less successful 
establishments, and must always so 
continue from the nature of the case. 

Publishers become expert, and can 
tell better than would be imagined how 
much an advertiser will The 
vender of a patent medicine who has 
sold his goods to a village druggist on 
a promise to advertise a year in the 
village paper, will find the price of 
that advertising held with greater firm- 
ness if the village editor happens to 
have heard of the transaction, 


« oo _—____ 


A BITTER CRITIC. 


Col. J. Armoy Knox announces in 
a late issue of the /ournalist that he 
‘* would not give twenty-five per cent. 
or any other per cent, more for special 
position than I would give for ordi- 


nary space, placed anywhere that the 
publisher might designate. If a man 
has not brains enough to write and dis- 
play his advertisement so as to attract 
attention, and cause every reader of the 
paper to see it, he should not be an 
advertiser. He should drive a street- 
car mule, run a milk cart, or edit the 
New York Mail and Express. The 
first requisite of a good advertisement 
is that it should attract attention. If 
you cannot write your advertisement so 
that it will cause a reader of the publi- 
cation in which it appears to pause and 
peruse it, you cannot hope that the 
same advertisement, by being placed 
next to an editorial or on the front 
page, or elsewhere, will cause it to be 
read.” 

As Colonel Knox concludes his article 
by saying that he is ‘‘ busy concocting 
an advertisement for Bonner’s Ledger,” 
it is to be inferred that the modest 
publisher of 7exas Siftings has the 
requisite brains, which are supposed to 
be lacking in the case of the less tal- 
ented advertiser who pays for a pre- 
ferred position. 


——_—_- e+ 


PHILOsOPHIC News REPORTING.— 
The causes of events always excite me more 
than the events themselves. —Cicero. 
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CROWDING DISPLAY. 





The accompanying advertisement is 
commended to the readers of PRINT- 
ERS’ INK for their careful considera- 
tion. It is of a kind frequently met 


SPECIAL 
REDUCED _ PRICES 


AT 52 


Pe same 
W 
RUSSIAN Aa zu, WAFERS 226. 
safest and best. 00 box, 606. 
WILLIAN'S D DENTE a 260. Bo 
MENTHOL, PeNGLs Spain 16¢, 
Lola BARS aS castle OP, 1p. 
the best soap Imported 
ponmeess Bowe | Wingo 5c. 
Tunas WOLe 1 POWDER, 15e 
oi ERFUMES, 9c. 
gue a 67e, 
areas gor 
at hay Nine b/c, 
PARKE, DAVIS & GOS Glew S$ Glycerine " 350, 


wo SOAP, In a) 25c. 


W INES Ha ue au 120, 
REED & CARNRICK'S FOOD, 7}n 








A FINE ATOMIZER FOR ven 
FU E, for the t or N vise, DOC, 


EVERYTHING KEPT IN A 
DRUG STORE AT THE 
LOWEST PRICES. 
OPEN EVENINGS. 


C.E, WOODWARD &C0., 
52 BROMFIELD ST., 


VERY NEAR TREMONT. 


with in certain papers, and its peculiar 
appearance is due probably more to 
the whim of the compositor than to 
any special order from the advertiser. 
The advertisement in question is put 
out by a drug store and appears in the 
columns of a Boston daily. It has its 
good points as well as its defects, the 
principal objection being the crowding 
of the display lines. This gives it an 
unattractive appearance and renders it 
difficult to read. The fault should be 
remedied either by taking more space 
or reducing the amount of display. An 
advertiser should not consider that his 
responsibility in making his advertise- 
ment effective rests with the prepara- 
tion of the copy. The typographical 
setting needs equal care and oversizht. 


o- - 


WHO ARE THE ADVERTI/S- 
ING AGENTS? 








In every city there have lately sprung up 
about a dozen one-horse agencies, and be- 
tween them, with so much competition, they 
have cut down rates until they are only in a 
position to offer about one-fourth what adver- 
tising is worth, * * * The old reliable 
agencies are the only ones that have ever of- 
fered us decent rates.— Whitby (Ont.) Chron- 
ticle. 

The theory of the advertising agency 
is that the publishers allow the agents 
a commission for various services, 
among the most important of which is 
that the agents shall guarantee the 
payment. This condition is generally 
lost sight of by publishers of those 
newspapers that always have space to 
spare which is going to waste, and, as a 
consequence, in offices of that sort 
everybody is recognized as an adver- 
tising agent who pretends to be one. 
If the publisher knows that the (as- 
sumed to be) agent is not good, he 
hopes that the advertiser will pay, and 
that, although the agent may not be 
actually responsible, he may still prove 
to be honest. 

There has been no time in forty 
years when there has not been in the 
city of New York some advertising 
agent doing a general business, and 
sending out about as much advertising 
as any of the well-established agencies 
do, for which there was little likelihood 
that the newspapers would ever be 
paid. Some advertisers like to deal 
with agencies of this class They 
seem to have a special fascination for 
the publishers of new newspapers and 
of those older ones which are getting 
to be more or less in that condition 
which is described as down at the heel. 








PRINTERS’ 


The well-established and responsi- 
ble advertising agents are known to 
all. They are few in number ; but al- 
most every publisher has a large list of 
persons to whom he allows the agent's 
commission for reasons of his own. 
Not long ago the American Newspaper 
Publishers’ Association compiled a list 
of agents that have a standing with its 
members, and allowed the same to be 
made public; but of late they are said 
to have added largely to the list, and 
they do not now allow it to be known to 
outsiders who are and who are not en- 
titled to a place upon it. 

<o - 
SUGGESTIONS FOR A POLITI- 
CAL ECONOMIST. 


Of all parts of the business of an 
editor and publisher, the advertising is 
the most disagreeable. Every con- 
tract is a wrangle about rates, length 
or position. Is there any remedy for 
this state of things? 

I suggest that some political econo- 
mist, who has the time, write an essay 
on the proper price of advertising. 
There are two ways in which prices are 
fixed. The ‘‘ market price,’’ of staples 
is fixed by ‘‘cost” which includes wages, 
The price of mo- 


interest and profits. 
nopolies (patent articles, railroad fares 
and telegraph charges) is determined by 


what the traffic will bear. Both these 
elements enter into the price of news- 
paper advertising. All newspapers 
have a monopoly as far as some read- 
ers are concerned, and no monopoly as 
regards others. This is one reason 
why the local press has the advantage 
over the general papers. More adver- 
tisers wish to reach the local public, 
and they can only do it cheaply through 
the local press. Some papers have 
greatly the advantage over others; as 
(ce. g.) PRINTER'S INK to those who 
wish to reach advertisers and news- 
papers. The publisher-economist who 
can state the fundamental principles 
which should control the price of news- 
paper advertising would do a good 
work. 

Another suggestion: Why should 
not the post-office department publish 
from time to time the actual number 
of copies each paper sends through the 
mails? This would not be an inter- 
meddling in private business, but the 
statement cf public business done by 
the Government, which the people have 
a right to know. 

James B, CONVERSE. 


INK. 
* OBJECTIONABLE” 
TISEMENTS. 
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ADVER- 


It is not necessary to define the pe- 
culiar class of advertising to which the 
term ‘‘ objectionable” is commonly 
applied. These advertisements are to 
be found in many good and widely-cir- 
culating mediums, notwithstanding that 
publishers generally disapprove of 
them. A New York publication, City 
and Country, in a recent editorial, pro- 
tests against the admission of this class 
of matter to newspaper columns, and 
says that the influence of advertise- 
ments is not to be lightly valued. 

There is, after all, little to be said in 
relation to these so-called objectionable 
advertisements. As was well Said at 
the late convention of the American 
Newspaper Publishers’ Association, 
the matter must be necessarily left to 
the individual judgment and moral re- 
sponsibility of the publisher. 

The Government, through its post- 
office department or any of its other 
branches, cannot adequately cope with 
the business which is being done 
through ‘‘objectionable” advertise- 
ments. Neither can editors’ or pub- 
lishers’ organizations pass resolutions 
against the publication of these adver- 
tisements, with any hope of crushing 
them out. So long as the quack doc- 
tor stands with a crisp bank-note in his 
hand, he will not find it difficult to ex- 
change it for advertising space. 

As with any other movement, a pub- 
lic sentiment must be created before 
any great result can be accomplished. 
If the public finds these advertisements 
offensive it will refuse to patronize the 
papers that publish them. 

City and Country, however, is right 
in asserting that the influence of the 
advertising columns is not to be lightly 
valued, 

a 

AN advertisement for a wife in a 
Colorado paper brought such a heavy mail to 
the advertiser, Mr. Paul White, a prosperous 
ranchman at Rocky Ford, Col., that he had 
toconvey it from the post-office to his ranch 
in barrels in his farm wagon. For a month 
he has spent his evenings perusing his corre- 
sponde -ce, and he has not yet made a choice. 
—New York Weekly. 


—-2>-— 


THE man who has solicited, written 
and set up advertising which he has agreed to 
take out in trade, and then has been so busy 
getting business for cash to pay for paper and 
ink that he has not had time to get around and 
trade before the advertiser failed, knows how 
to work up business and how to keep it after 
he gets it when he reaches the city,—/ames 
W’. Scott. 
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CLAIMING THE LARGEST CIRCU- last fifteen years have seen a large in- 


a ~ crease in the number of evening pa- 
Joseen Bicxart, pers. This increase may be attributed 
WATCHMAKER AND JEWELER, t in part to the progressive spirit of the 
PirtssurG, Pa., Feb, 22, 1890. age, much in the same way as there 


Editor af PRINTERS Ink: . _ has been advancement made in any of 
Will you kindly give an expression of opin- the other arts or industries, As the 


ion in your valuable little publication on the : 
following: When a newspaper makes a claim world has grown more enlightened and 
in a legend on its title page that it has a richer it has come to the conclusion 


greater circulation than its contemporaries : > : 
and challenges a production of circulation that it can support ccoietss, eign the 
books; when this claim “ stands” in the paper €Vening as wellasthe morning. In the 
for along time seemingly unrefuted—do you present bustling age people do not want 
consider it deserving of faith and credit? to wait until the morning to get the news: 
_ I may add for your guidance that the paper th . tin - en hi ae 
in question is as newsy, progressive and high the €vening paper gives them what has 
standing as those reputed to be more widely happened in the earlier hours of the 
circulated and to whom the challenge is ad- day. The present tendency is toward 
dressed. Your opinions are always so impar- having a separate edition Voce every 


tial and sound that I and a number of friends, ' . 
who all advertise moderately now and then, hour in the day, and in some quarters 


are greatly interested in your view of the this js already an accomplished fact 
matter and may be guided by it in placing our Th te book ds $ 
spring advertising. Jos. Pome chy en, again, books are not read So 
ee : much by the masculine portion of the 
The mere printing of aclaim to the community as they used to be, and 
largest circulation does not prove any- men nowadays want a newspaper to 
thing. If actual figures are printed beguile the evening hours, as well as 
from day to day, and facilities are those of the morning.—{Zd. PRint- 
offered to the outsider to investigate; pps’ Ink, 
if the press-room, the circulation books, . Ao 
the post-office bills and the paper bills No. 
are offered for investigation, the ad- aie 
vertiser may then conclude that a claim Knee & Turriy, 
: . Fy . INE SHOES, 
to the largest circulation is warranted. Moveron, Tan., Fab. 04; wpe. 
If, on the contrary, the claim is made i. 
. “ Aa ° . Geo. P. Rowell & Co. : 
without any disposition to give details . : 

: a . Will you please answer by letter or Print- 
or produce evidence, it is worth little. ers’ Ink, whether a daily home advertiser is 
For example, the largest circulation in entitled to a copy gratis of every paper that 
New York is claimed by several papers. is advertisement otee * Wendie 
Of course, they are not all telling the 4 : : , " 
truth. Challenges to a production of _ No, he is not entitled to a copy, un- 
circulation books are cheap.—[Zd. less the contract for advertising speci- 
PRINTERS’ INK. fies that a year’s subscription is in- 

" cette cluded. Shrewd publishers, however, 
GROWTH OF EVENING PAPERS, ind it to be advantageous to have a 
copy of the paper in the hands of every 


Pat Comerenn peeataes, ‘ advertiser, whether he pays for it or 
Editor of monsiaBry 2 eb. 24, 189. $ not. The publisher who does not deal 
- alle se ee blot liberally with his advertiser on this 


The evening paper has had rapid growth ‘ : * 
during the past fifteen years all over the Point makes a mistake. The adver- 
country, Even in the cities many morning tiser, however, should not expect to 
papers publish an evening edition, There receive a free subscription to a $10 
must be reason for it, else it could not be . id " f , 
done, In the smaller towns the evening pa- Paper in Consideration of a $5 adv er- 
rs, when properly managed, have reached tising contract.—[£d. PRINTERS’ INK. 
igher circulations than morning editions. az 
We would like to see Privrers’ [nx have an 
—_- this subject, Ce Fay for the THE following is from the matri- 
ain of evening editions in public favor. ‘ r - 
7 You have the figures for comparison, Can't monial column of the New York 
you show the ratio of gain in past fifteen World : 
years? Warwick & RANson. INO LADIES willing to we will intro- 
The only way to get at the figures duce the following: Merchant, 34, worth 
asked for would be to go over the i ont Page tly ay em Fonee i 
newspaper directories of the respective chant, 52, worth $20,000; manufacturer, 48, 
years and make the necessary compu- worth $125,000; German merchant, 39, worth 
tations, which would be a work of con- $25,000 — rer, af, worth sn-on0 ; banker, 
; . we 000 + 
siderable magnitude. It may be stated, ihe above oot with terms; 20c, each, Well- 


in a general way, however, that the man, 333 8th ave. 
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COMMENDA TIONS. 


Keene, N. H., March 3, 1890. 
eZ ditor of Printers’ Ink: 
* * * Printers’ Ink is a model of its 
kind ; we enjoy its perusal. 
InMAN BROTHERS. 


Huron, South Dakota, Feb. 21, 1890. 
Geo, P, Rowell & Co.: 
We are very much interested in your Print- 
ers’ Ink, and read it with great interest, * ** 
Ww . BusHNeELL, 
Coicnester Russer Company, ‘ 
Coucuester, Conn., Feb. 26, 1890. | 
Geo. P. Rowell & Co. : 
| always read Painters’ Ink with great 
interest. * Geo, Warkinson, Pres. 


Eunexa, i Kan., Feb. 24, 1890. 
Geo. P. Rowell & Co.: 

We are delighted with Printers’ Ink, and 
read it carefully every week, * 

Tuos, W. a, 

EventnG SENTINEL, ' 

Knoxvitie, Tenn., Feb. 22, 1890. 
Geo. P. Rowell & Co.: 

* * * Priwrers’ Ink is a gem, and “ o 
the purest ray serene.” 

Knoxvitte Sentinet Company. 
Tue Toronto Grose, ; 
ToronTo, Ont., Feb, 12, 1890. § 
Geo. P. Rowell & Co.: 

* * * Ithinka great deal of this publi- 
cation (Printers’ Ink), and it should be 
patronized liberally by the newspaper fra- 
ternity throughout car 

C. W. Tayior, Bus. Man. 


Office C. A. SHARP, Teacher of Shorthand, | 
Coiumsus, O., Feb. 18, 1890. ‘ 
Geo. P. Rowell & Co.: 

I failed to get Printers’ Ink last week, and 
am like a man in a swamp, without sun or 
compass—lost without it. Kindly send me an- 
other copy. * ® C, A, SuHare, 


Dairy Times Bui_pinc, ' 
Watertown, N, Y., March 3, 1890. + 
Editor of Printers’ Ink: 

We have thought every week for some time 
that we would write a Jetter to you to thank 
you for the good work that you are doing 
with your most excellent little publication. 
Nearly every week it gives us valuable sug- 
gestions, and is always read with a great deal 
of interest, Last week’s issue, containing the 
article, ** No Waste Basket Material Here,” 
pleased us very much, * 

ae & Sows. 

Printers’ Ink is a crisp and concentrated 
counsellor at advertising. Its weekly visits 
are appreciated by the advertising fraternity 
who, while they may not always agree with 
it, can catch points to their advantage. — 7he 
Argosy. 





SPECIAL NOTICES. 


Advertisements under this head, two lines or 
more, without display, te. a line. 


laa HOUSTON POST—AIl South Texas. 


“ OREGONIAN—Whole North Pacific. 


NK. 
NE Middleburgh, N.Y 


( 
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. 12,000 circulat’n, 


VER 10.000 PAPERS A WEEK.—The 
MERCURY, Huutsville, Ala. 
EW YORK WEEKLY. es ea agate 
line. Circulation over 20,00. 
walt LAKE TRIBUNE.— Most 
medium in Utah. Anti-Mormon. 
NHE ODD FELLOWS’ REVIEW. suenge, 
is for sale. Paid 40 per cent. 1859. 
RIDGETON (N. J.) NEWS prints 3,500 daily. 
Largest circulation in South Jersey. 
T OME, FARM AND FACTORY, St. Louis, 
Mo., A 1; 60,000; one inch, $0) a year. 
( VENTRAL ONTARIO. “Trenton oon aa 
Advertising 6cents perinch. Week 
\ RANGE VISITOR, Hope Valley, R. . 8 
page monthly. Only Only farm journal! in State. 
5 fe a op Hope Valley, R. 
Ss Live local weekly. Good cire ulation. 
Pog ey mp Ionia, Mich. Largest circula- 
tion in county. Only Republican paper. 
OR Cheap Fomphios Printing, write, for 
estimates. Ward & Cob & Cobb, Lockport, N. Y. 
Fak: price. _ Ship direet. Cat’loge free 
Hulbert Fence & Wire & Wire Co., St. Louls, Mo. 
EROLD DES ~ GLAUBENS, St. Louis. 
Established 1850. Weekly. Cire’n 19,40. 
ANDWIRTH, S8t. fate. Agricultural. 
4 Monthiy. Cire’n 21,000. Present rate, 6c. 
VE HOME CIRCLE, St. I LE, St. Louis, Mo. Month- 
ly ; 75,00) cire’n. Rate, 5) cents per line. 
OX LDER THAN ITS MOTHER.—The MER- 
CURY, Huntsville, Ala. Daily and 
Weekly. 
'P\HE EVENING WISCONSIN, Milwaukee, 
has the largest circulation of any daily in 
the State. 
JEST SHORE circulates everywhere in 
the Pacific Northwest, published at 
Portland, Or. 
N ADVERTISING MANAGER wanted for 
a New York religious weekly. Address 
167 W. 49th St. 
LORADO EXC 


powerful 


HANGE JOURNAL is the 
monarch of Western industrial weeklies, 
$3.00 per year. Denver. 


81 i ~ | FORFEITURE | 
. send to OX 
ADVERTISER, Norway, Me. 
HE DENVER we a 4 sweeps the 
State—Colorado. A Pure Gold” me- 
dium—” Pride of the Rockies !" 


OST_PROSPEROUS EVENING rarer 
in U. 8.—PHILADELPHIA ITEM. Eight 
pages every day for ONE C CENT. 


yy HIPPED CREAM SOD SODA has the track. 
‘Iean am pee youon.” Address roaes 
ers, GEO. ENRY, Burlington, Ia. 


WO Printing Offices for sale. 
$6,000 and $1,000. Liberal terms. 


sell one. Lock Box 38, Ypsilanti, Mich. 


HE MEDICAL WORLD. Circulation larger 
than that of any other medica! ; ournal 
in the world, Send for rates. Philadelphia. 


REEMAN’S MAGAZINE (Estab. 1877), Pas- 

saic City, N. J irculates among the 

best homes of the State. 75 cents per inch. 
Full of live reading. 


DVERTISERS of Proprietary Medicines 

receive good results from NEW YORK 
WEEKLY. nd for sample copy and ex- 
amine advertisements. 


OT FEEBLE WITH AGE.—The sey 9 
nized medium for general advertisi 
Alabama is the HUNTSVILLE MERCURY, 
the oldest paper in the State. 


For full a rte 
FORD COUNTY 


Worth 
Must 
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Qoreeam, Sel man, Mo, E. O. W. Cire’n 
 1,560in 8S. W. Mo. & ’N. W. Ark. Rates low. 


HE OXFORD COUNTY ADVERTISER, 

Norway, Me., has an honest list of over 

2,400 yearly subscribers. Rates, 124¢c., 12 
and lic. each inch each week. 


VHE HOUSTON POST is the cheapest and 

most thorough medium by which adver- 

tisers can get before the people of Eastern, 
Southern and Western Texas. 


JOR SALE.—One of the best little Country 

Weeklies in one for sale at a great 

bargain. ason for selling. Address 
Cc. M. WILLI MS. “Ackworth, Ga. 


ANTED TO PU RCHASE.—A Dally News- 
per in a growing town or c py OR Must 
he a ae for cash, Address S 
P. me 30x 1592, Philadelphia, Pa. 


PAYS—To advertise in best medium, 

The FINDLAY JEFFERSONIAN is the 

BEST in Northern Ohio. Daily and Weekly. 
Rates low. Specimen copies free. 


Mg LARBED ( Kan.) WEEKLY CHRONO- 

largest circulation in Western 
Kansas, soltedes advertising from all respon- 
sible parties. Write for estimates. 


TVHE LORD & THOMAS Religious News- 
paper ih BSH is THE medium for ad- 

vertisers to reach the best buyers of the West. 

Lowest rate by all advertising agencies. 


N_INDISPUTABLE FACT.—THE TROY 

PRESS has the largest daily circulation 
in Troy, N. Y., and its readers comprise all 
classes.” It is the popular paper of Troy. 


SODA FOUNTAIN MEN! You have all 
heard of Whipped Cream Soda. Tolearn 

all about it, and get “Fountain Pointers,” 

address GEO. C. NRY, Burlington, Ia. 


1 800 PEOPLE read the BEE HIVE 
6 9 and MICHIGAN MACCABEE ed 
month! %send a Trial Adv. and $1 to ST 

VENS & KING, ‘Publishers, Port Huron, Mich. 


Ts SENTINEL, Daily ai x | and Weekly, Knox- 
— pon covers thoroughly the thrifty 
growing section of the New South. Guaran- 
tees largest local circulation. Specimen free. 


OURNAL OF AGRICULTURE, weekly. 
Guaranteed and sworn ciceculation 45,000 
weekly. 2c. per agate line. Send for sample 
copy. Journal of Agriculture, St. Louis, Mo. 


ASHINGTON, the uew State, has won- 
derful resources. Beautiful ee 
tions of its scenery and towns appear 
WEST SHORE, the great Pacific i strated 
weekly. 


er oy CIRCULATION IN ALABAMA 
—The Birmingham AGE-HERALD. Aver- 
age ores issue three months preceding Jan. 

aily, 6,102; Sunday, 8,517; and Week- 
it it, 933. 


FE CENTS per line for a sworn circu- 
lation exceeding seven thousand is the 
bargain offered by the ARKANSAS BAP- 
TIST, Little Rock. Circulates throughout 
the Southwest. 


MPVHE GLEANER— Daily and Weekly—Hen- 

erson, Ky.; Pop.» 12,000, Daily circula- 
tion, 700; Weekly, 3. 3,500; exclusively amon; 
farmers of Hen erson, Union, Webster an 
Hopkins counties. 


VHE JOURNAL—Daily and Weekly—Hen- 
derson, Ky. Official paper. Pop. county, 
50,000; city, 5 =“ Manufacturing and agri- 
cultural sec! Largest weekly and lead- 
ing daily vi Hy Ow. Kentucky. 


HAT old, reliable, ann in every respect 

THE SACRA EN- 

D —Oée, P. Rowell & Co. 

Admittedly the need tmportant me anes in 
California; outside of San Franci 


HE UNION, Wellsville, re OS 
most successful patent medicine manu- 
facturers of the world use it. Ask H 
Ayer. arner, Bucklen, etc., how it pays. 
Special low rate inducement this year. 
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J oy aye STORY PAPER—Cire’n larger 
than any other story paper. $1.25 per line. 


ICHITA, KAN.—“PRINCESS OF THE 

PLAINS” and THE EAGLE, printed ona 
a perfecting rv from stereotype! plates. 
Greatest of all Kansas dailies. Reaches 150 
Southwestern Kansas points every day. 


} EPUBLIC-JOURNAL, Littleton, N. H.— 

rgest circulation (3,720) of any local 
paper in N.H., and larger than any twoin 
Grafton, Carroll or Coos counties. See Row- 
ell & Co’s List of Preferred Newspapers. 


y 7 EEKLY JIMPLICUTE, Jefferson, Texas 
(now the great iron center of the 
Southwest), established in 1865. Circulation 
covering all East and North Texas. Speci- 
men copy sent advertisers on application, 


MNHE DETROIT JOURNAL—the only even 
ing paper in Michigan having the Asso 
ciated Press service. Independent, clean 
ard newsy; a distinctively family daily, 
taken into more homes than any other paper 

in Michigan. 
T EWS — Daily 


and Weekly— on ae 
1871; SUN —Da V 


ily and Weekly— 

lished, 1877; consolidated, 1889. Griffin, ‘Ge. 
Circulation of two papers, with rates of 
one. Covers field completely. Now is time 
to make contracts. 


WOR SALE. -Republican Weekly Newspa- 
per, near New York. Complete outfit— 
resses, cutters, ete. Cost, $1,710. Price, 
1,500—$300 cash or security; remainder long 
notes. Splendid chance. ‘Address ** OMRA, 
care PRINTERS’ INK. 


RTLAND, OREGON, in proportion to 

size, does the heaviest business of any 
city on earth. Population 60,000, Wholesale 
trade for 1889, $118,000,000. THE OREGONIAN, 
like the lawyer's argument about the snow, 
“ covers the entire ground, cad 


To enterprise of THE KANSAS CITY 
TIMES never lags. They are now running 
a fast newspaper train, called “The Times 
Flyer,” over the Union Pacific, covering 99 
points in Kansas, reaching the most distant 
ats.45 a.m. Sunpay Times, over 32,000! 


ARM POULTRY, Boston, Mass.—Ably ed- 
ited to interest and instruct the many 
thousand artisans, mechanics and families in 
the suburbs of large towns who, as well as 
farmers, Keep a Few Hens; therefore, an 
excellent general advertisers’ medium. 


UDGING from the patronage of Texas ad- 
ey vertisers, THE HOUSTON POST is the 
most } peer Daily in Southern Texas. It 

more “want” ads. than all Texas 

~ and is the recognized State 

medium for “wants.” Circulation consid- 
ered, rates are very low. 


NFLUENTIAL PAPERS HELP SALES. 

With the leading families of the country 
live the teachers. These all read the 
ULAR EDUCATOR, of Boston. Recognized 
at home and abroad as the leading educa- 
tional organ of America. Received gold 
medal at Paris Exposition. 


r k—: BALTIMORE MORNING HERALD 

rinted and sold, during the year 1889, 
7,462,070 copies, a daily average of 23,840 
copies; Sunday Herald, 18,000; and Weekly 
Herald, 14,00. The MORNING HERALD 
seems to be the only newspaper in Baltimore 
that is willing to “show up.” 


Oe ON QUICK. Regular edition of Web 


ster’s Dictionary, containing over 1.600 
se " a 3 months’ subscription to NEW 
ORK WEEKLY, for -y Offer it to your 
subse a... for $4. This is unparalleled. Send 
for photo-electro. ly ge & SMITH, Pub- 
lishers, 25 to 31 Rose St. A 
= PITTSBURGH a has furnished 
P. Rowell & Co. with a detailed 
ecanus of circulation covering every issue 
for 189. Total, bag rd copies, or an actual 


daily es 7 cpples prinnes and 
SOLD. THEM ALL. rates, 
only SIX CENTS A LINE, each insertion. 
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EATHER NOVELTIES.—Send for our 

price list of Coin Purses, Money Bags, 
Tobacco Pouches, Advertising Spec ialties, &c., 
&c. Address F. B. MILLS & CO. . Manufactur- 
ers of Leather Novelties, Gloversville, N 


V. SMALLEY, writing in The Century 
e Magazine, of the North Pacific Coast, 
says: “ Thereis no parallel case in the United 
States of a single rich and prosperous news- 
—— having an absolute monopoly of 80 
arge a field of circulation—about 1,000 
square miles ;” referring to THE PORTLAND 
OREGONIAN. 


(paer & SMITH, Publishers of the New 
SS York Weekly, write under date of Jan. 
24, 1890, as follows : “ Publishers of PRINTERS’ 
Ivk—We have had a little two-line advertise- 
ment (fifty cents’ worth) running in your 
paper for a few weeks, and we find it a very 
good investment. The inclosed letter is oy 
one of a large number we have receive 


“se pt CITY DAILY JOURN AL. 
Largest circulation of any daily pub- 
lished in _ am Exclusive territory, which 
cannot be reached by any other paper on ~ 
of publication. Yields large returns to . 
vertisers. Rate sheet and sworn statement 
of circulation sent upon request to the pub- 
lishers, PERKINS BROS. CO., Sioux City, Ia. 


pes. MAINE, EVENING EXPRESS. 
de awake, enterprising, 
sive. Largest daily circulation in 
Lowest rates, considering circulation. 
furnish detailed statement of circulation 
showing each day’s ue. Read by all 
classes. A¢ ivertisers can reach more buyers 
in Portland and vicinity, through the EX- 
PRESS, than by any other medium men- 
tioned in Rowell’s “ Preferred List.” 


VHE STORY OF THE YEAR, as told in 

cold figures by the DENVER REPUBLI- 
CAN’S total circulation for 1889, is 4,955,072, or 
an actual daily average of 13,520 copies each 
issue. The fourth quarter of the year (Oct., 


Nov. and Dec.) averaged 14,449 coaes daily; 


and 21,500 Sunday, and 6,500 weekly. The 
rowth in circulation and business of the 
EPUBLICAN is in keeping with the growth 
and prosperity of Colorado, which has been 
nothing short of the marvellous. 


LL EYES are now turned upon Texas— 

their cotton a amounts to §60,- 
00,000 this season. “An Empire in itself.” 
To cover it, an advertiser should use the 
five papers com ing the Texas Associated 
Preek, viz.: The Fort Worth Gazette, San An 
tonio "Express, Houston Post, Austin States. 
man and Waco Day (successor to Exuminer). 
This combination is a winner, and compr 
the only morning paper at five of the most 
important trade centers, and each with a 
——— « yap Sunday edition and an excellent 
weekly. 


AYS ONE: “A POUND OF Foor » 
5 ORTH A TON OF TALK.” THE 

HIS AVALANCHE. Old, Long Botebitshed 
and Valuable, now in its 35th year and better 
than ever. Beautifully printed on _ a world- 
famous Hoe perfecting mortine. It is fully 
abreast of the times. THE WEEKLY AVA 
LANCHE has now the greatest circulation of 
any weekly paper > By average 
for eve’ issue of | 1,308 see 
Present circulation 37,000. THE DAILY AVA- 
LANCHE a and THE SUNDAY AVA- 
LANCHE 9, 


HE ams ADELPHI A ITEM is one of A aw 
four dailies in the United States 
by the American Re wy 2 Directory - 
Is89, Geo. P. Rowell & Co., Publishers, with 
an average daily cireniethin exceeding 150,000 
copies each issue. For the twelve months 
ending December 31, 1889, the actual average 
issues of so edition of THe Item were as 
follows: Daily, 164,944; Sunday, 
eekly, 32,440. ’ An advertiser who inserted 
four lines one time in THe DatLy Irem, ata 
cost of $1, reports having received 237 an- 
aang from it. This is the kind of advertis- 
that PAYS! Tae ITEM comes nearer 
~ & a medium of universal circulation 
than any newspaper in Philadelphia. 


151,728; and 


471 
TYVHE ARGONAUT is the only High-Class 

Political and Literary Weekly published 
on the Pacific Coast. It goes into all the well- 
to-do Families of the Pacifie Coast. It has a 
larger circulation than any paper on the Pa- 
cific Coast except three Sau Francisco dailies. 
Thousands of single stamped copies of it pass 
through the Sousaiee every week, remailed 
by subscribers. 


MEDIUM of tremendous power—THE 
PORTLAND OREGONIAN, command 
ing and creating in its influence. Given the 
ure Gold” or bull’s eye mark by Geo. P. 
Rowell & Co. An advertisement in TH 
OREGONIAN, Daily, Sunday and Weekly, 
reaches more readers than an advertisement 
in all the other dailies in Oregon and Wash 
ington combined, It is more Targely read in 
ots to the number of copies — 
han any newspaper on the globe. Monopo 
lizing the Western Union wires between San 
Francisco and Portland at a cost of $100,000 a 
year for that one item, gives it power and 
»wrestige. Delivered by Carrier in Tacoma, 
—~ and Walla Walla on day of publica 
tion. 


mgvO THE LOCAL EDITOR: Every adver 
tiser ought to subscribe for PRINTERS’ 
Ink. The subscription price is $2a year. It 
is worth the money. It is published weekly. 
If there are any persons in your neighbor 
hood who are interested in advertising, we 
advise you to secure their subscription for 

Printers’ InK, and collect the money, $2 a 
ey for each subse ription. You can eer 
he nny Oe utitin your own *ket—and 
—_— pay for the subscriptions by causing an 
advertisement of Printers’ INK (which we 
willsend you for the purpose) to be inserted 
in your per. In this way you can secure 
a cash advertising order, do a service to your 
neighbor (who is or ought to be interested In 
advertising), and advance the interests of 
err generally. Address GtoO. P. 
., Publishers of PRINTERS’ 

ty 10 Spruce St., N. Y. 


YO REACH 33,500 DRUGGISTS.—Martin's 
Druggists’ Directory for 1889 contains a 
list of 35,525 wholesale and retail druggists. 
For the purpose of inducing subscriptions, a 
sample copy of Privrers’ Ink of the issue of 
March 5, 12, 19 or 26, will be sent to every in- 
vidual or firm in this list. To one- fourth, 
March 5; to one-fourth, March 12; to one 
fourth, March 19, and to the remainder 
March 2%. Many of these druggists and 
apothecaries spend considerable money in 
advertising patent medicines and other spe 
cialties of their own manufacture. An ad 
vertisement setting forth the merits of a 
first class newspaper as an advertising medi- 
um, and ap a in these on jal issues of 
PRINTERS’ should and probably would 
attract faverabte notice mm those into 
whose hands the paper comes. Orders for 
advertising in Printers’ INK are solicited. 


THVO REACH 4,00 SHOE AND LEATHER 
MEN.—The Shoe and Leather Reporter 
a for 1890, contains a list of the tan 
rs, boot and shoe manufacturers, dealers 
in’ boots and shoes, leather and findings, hides, 
skins and wool, and shoe machinery in the 
United States and Canada, carefully esti 
mated at 39.78) names. For the purpose of 
inducing subscriptions, a sample copy of 
Privrers’ Ink, of the issue of April 2, 9, 16, 
23, or 30, will be sent to every in ividual or 
firm named in this list. To one-fifth, April 2; 
to one-fifth, April 9; to one-fifth, April 16; 
to one-fifth, ine 23, and to the remainder 
April 30. The fact that many of these busi- 
ness men are believers in advertising as a 
means of increasing the sales of the goods 
that they deal in, is attested by the columns 
of the daily and weekly press, and by the 
large amount of advertising carried by their 
various trade papers. An advertisement set- 
ting forth the merits of a first-class news- 
paper as an advertising medium, and 4 
aring in these special issues of PRinTE 
NK, should and probably would attract fa- 
vorable notice from those into whose hands 
the paper comes. Orders nad advertising in 
Printers’ INK are solici’ 
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A JOURNAL FOR ADVERTISERS. 


GEO. P. ROWELL & CO., Pustisners. 
Office: No. 10 Spruce St., New York. 


Issued every Wednesday, Subscription 
Price: Two Dollars a year in advance; 
single copies, Five Cents. No back numbers. 

ADVERTISEMENTS, agate measure, 25 cents 
a line; $50 a page; one-half page, $25 ; one- 
fourth page, $12.50. First or Last Page, $rco. 
Second Page, next to the Last Page, or Page 
first following reading matter, $75. Double- 
column advertisements, occupying less than 
half a page, charged double price. Special 
Notices, two lines or more, charged at 25 
cents a line. Advertisements must be hande 
in one week before the day of publication. 


NEW YORK, MARCH 12, 1890. 


W. D. Howes in his latest novel 
makes one of his characters say : ‘‘ The 
advertising department is the heart and 
soul of every business.” 


THE advertising rates of the Sunday 
School Times of Philadelphia will be 
advanced to $1.25 a line after April 1. 
It is stated that the paper now has 
over 146,000 paid yearly subscribers, 
and it is expected that the average for 
1890 will be still higher. 


THE Troy (N. Y.) Budget has at- 
tained the distinction of being one hun- 
dred years old. In celebration of this 
event it has printed, in circular form, 
a fac-simile of the first page of its first 
number, which is made up entirely of 
quaint advertisements, among them 
being a ‘‘ for sale’ advertisement of ‘‘a 
likely young negro wench—inquire of 
the printer.” 


AFTER all, the best kind of an adver- 
tisement is the so-called mouth-to- 
mouth advertisement. One is influ- 
enced more by a few words froma 
trusted friend than by columns of type 
coming from no recognized source. The 
mouth-to-mouth advertisement cannot 
be bought, but it can sometimes be 
induced by the printed advertisement. 
Therefore, the printed advertisement 
which has the effect of setting afloat 
the mouth-to-mouth advertisement 
may be considered a profitable invest- 
ment. Advertising for the purpose of 
** making people talk”"—if not carried 
to extremes, or in danger of creating 
unfavorable comment—is a good way 
of establishing a reputation for a per- 
manent line of goods. 
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THE Sault Ste. Marie (Mich.) Demo- 
crat, in its issue of February 17th, 
makes sarcastic allusion to a celebrated 
characterization of Horace Greeley’s, 
which was as follows: ‘‘ Those little 
creatures, whom a mysterious Provi- 
dence, for some inscrutable purpose 
permits to edit country newspapers.” 


THE accompanying advertisement 
from a Brooklyn daily, taken in con- 
nection with the large attendance at 
New York’s recent dog show, would 
seem to lend a color of truth to the 
saying that everybody is ‘‘ going to the 
dogs :” 

OARD WANTED—ON THE HILL— 

in private family ; 3 or 4 rooms, for a 
family consisting of two small dogs, two 
adults,a boy 16, girl 12, who require a first- 
class table from April 1, and will be permanent 
if suited. PERMANENT, Box 8, Eagle 
office. 

A permanent dog, particularly a 
small dog, and one that requires a first- 
class table, is a freak that should com- 
mend itself to the museum managers. 


In its report of the convention of 
the Illinois State Press Association, 
held at Peoria last month, the daiiy 
Transcript of that place publishes the 
following : 

The committee report on foreign advertising 
was the subject for fruitful discussion, and the 
following minimum basis was settled upon: 
For papers whose circulation is 1,000 or less, 
65 cents per inch per year; papers of 1,000 to 
1,500 circulation, 60 cents; 1,500 to 2,000, °5 
cents; circulation in excess of 2,000, 50 cents 
perinch. It was decided that reading notices 
should be $1 per line per 1,000 circulation per 
year. Oncontracts of $25 a discount of 5 per 
cent, from the above rates will be given, $50, 
a discount of 10 per cent.; $75, 15 per cent., 
and $too, 20 percent, It was also decided to 


aliow advertising agents a commission of 25 
per. cent. without preferred position and at net 
rates where special positions are given. A 
further discount of five per cent. will be al- 
lowed where metal bases are furnished and no 
discount for wood bases. 

_ Certainly, no advertiser ought to ob- 
ject to paying 65 cents for an inch one 
year ina paper of 1,000 circulation ; but 
since it appears that space in papers of 
2,000 circulation can be bought at the 
rate of 50 cents an ‘inch for the same 
period, it would be the natural policy of 
the advertiser to patronize the latter 
class. According to this decreasing ratio 
the big Chicago papers would be obliged 
to sell their space for nothing. There 
is obviously something wrong here 
somewhere. If the Illinois editors 
knew what they were about, it is evi- 
dent that the 7vanscripf’s reporter 
didn’t. 
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THE simplest advertisements some- 
times require the most care and thought 
in their construction. To write a col- 
umn is a matter of time, but to edit it 
down into a sentence is something 
more, 


A PRACTICAL illustration of the pos- 
sibilities of newspaper advertising is 
given by the Taunton Gazette in a para- 
graph, in which it says: ‘‘If a man 
should stand on the green and howl 
for a week he could not reach so many 
people with his voice as he can bya 
25-cent advertisement in this paper 
inserted one time.”’ 

NATHANIEL C, Fow Ler, Jr., the 
advertising manager of the Pope Man. 
ufacturing Company, in company with 
Fred. E. Coiburn, has started a new 
weekly journal in Worcester, Mass., 
known as Light. The Herald says: 
“Mr. Fowler is a Boston-bred jour- 
nalist, which is equivalent to saying 
that he is a good one. 


JULIAN RALPH’s weekly, Chatter, has 
at last been recognized as a newspaper 
and has been admitted to the mails as 
second-class matter. The New York 
Sun says of this decision: ‘‘ Post- 
master-General Wanamaker takes the 
utmost advantage of the fact that 
Chatters business manager swore, ten 
days before the paper was pub- 
lished, that it had no subscribers. It 
does not appear much easier for a pub- 
lisher to get subscribers before he has 
a newspaper than for a baby to have 
teeth before it grows them, but under 
the present Administration the sub- 
scribers must come first, it appears, or 
no more new papers will get post- 
office sanction. As Chatter is now 
seven weeks old and has a big list of 
subscribers, Mr. Wanamaker has ap- 
proved of it.” 


is 


THE inexperienced advertiser 
greatly governed in the selection of 
papers in which to advertise by his 
own personal habits and the preferences 
of the friends and acquaintances by 


whom he is surrounded. If he is a 
resident of a large city and in the habit 
of staying at home on Sundays and 
reading two or three papers through 
and through, he invariably has the 
opinion that that class of papers is 
good for advertising purposes. If he 
is accustomed to read nothing but gen- 
eral news, he is apt to become annoyed 
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at the amount of advertising and pad- 
ded matter, and Sunday papers, on 
that account, sink way down in his 
scale of desirable mediums. If of a 
religious turn of mind, and a subscriber 
to one or two papers of that class, these 
will be certain to head the list upon 
which he desires an estimate. The 
same applies to magazines. In the 
event of his own selections being poor 
for his purpose, as they sometimes are, 
suggestions or arguments from his ad- 
vertising agent, intended to convince 
him of that fact, are generally useless 
and are oftentimes accepted with about 
as much patience as a man listens to 
criticisms on the character of his wife 
or daughter. 


THE Springfield (Mass.) Republican 
has terminated its arrangement with 
Ernest F. Birmingham, who for a 
year or two was the Xepudblican's spe- 
cial agent in New York City. Here- 
after, according to a notice sent out 
by the Repudlican, all orders are to be 
sent to the home office, at Springtield. 
It would appear that the practice of 
having a special agent is going out of 
fashion, except for papers which can 
afford to have in New York what is 
practically a branch office, as is done 
by the Chicago Mews and St. Louis 
Republic. The so-called special agent, 
representing one or more newspapers, 
really becomes a sort of general agent 
for whom three or four newspapers pay 
office expenses, leaving him at liberty 
to secure and transact business for 
every other newspaper in the land. 
The “‘ special agent,’’ as well as those 
he is supposed specially to represent, 
thus becomes a rather dangerous rival 
of the established general agencies, and 
they on that account object to sending 
business through him—because by do- 
ing so they make him acquainted with 
their affairs and enable him to step in 
between themselves and their custom- 
ers, not only for the purpose of renew- 
ing an order for the papers which he is. 
said specially to represent, but also, 
oftentimes, to place for the advertiser 
all the other advertising business which 
he wishes to have done. With his 
lower expenses and guaranteed pay- 
ment for services and Office rent, he is 
able to divide commissions with the 
advertiser and to pay him a great deal 
more Of personal attention than would 
be possible by the general agent, who 
is expected to be in his office to attend 
to business that comes there. 
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Correspondence. 


DISPLAY ADVERTISING AGAIN. 

A. N. KELLoGG NEWSPAPER Company, } 
Proprietors OF KeLitoce’s Lists, . 

New York, Feb. 28, 18g0. } 
§ Office, 471 John. 

} Residenc ¢, 276 Bedford. 

Hallock, resident manayer. 


Telephone: 
Ww. W. 
Editor of Prrxters’ Inx: 

I notice an article in your issue of Feb. 26, 
written by H, F. Gunnison, of the Brooklyn 
Eagle, in which that gentleman sets forth his 
views regarding displayed advertising. A 
paper which, like the Brooklyn Zag/e, con- 
trols the “* want” advertising of a large city, 
can probably afford to dictate terms to its ad- 
vertising patrons, and to run its matter in a" ly 
way that may seem most desirable, but this 
plan cannot be followed advantageously by 
other papers, who rely solely upon general ad- 
vertising for their revenue in that department. 
If all newspapers were to refuse displayed ad- 
vertisements, and should insist upon setting 
them in the miserably monotonous and unat- 
tractive manner proposed by Mr. Gunnison, 
there would be a rapid decline in newspaper 
advertising, because, in that event, newspaper 
advertising would not pay. You may select a 
medium with the greatest possible care, ob- 
tain the lowest available price, and if your 
advertisement fails to attract attention the 
investment is lost. 

1 am not in favor of the style of advertising 
alluded to by Mr. Gunnison as being of the 
circus poster order, nordo I advocate the use 
of ugly or uninteresting cuts, but the science 
of advertising consists as much in the display 
of the matter used as in the selection of a 
medium, and one might use the best papers 
with ill success if the proper display of an ad- 
vertisement is left out of the question, or 
even not carefully considered, 

One hundred years ago, when advertise- 
ments were comparatively few, and reading 
matter much more scarce than now, display 
advertising was not so necessary in order to 
attract attention. But at this busy time the 
condition of things is reversed, and each ad- 
vertiser must struggle for supremacy, and the 
man who shows the greatest originality in 

etting up his advertisement is the one most 
ikely to succeed. n advertisement without 
display is equal!y without character, like a 
face lacking expression. A group of such ad- 
vertisements forms a dull, monotonous mass 
as uninteresting and quite as unattractive as 
a sun-burned grass plot. 

I do not wish to make any argument against 
the policy followed by the Brooklyn Lagie, 
asset forth in the communicativn in question 
so far as the interests of that paper alone is 
concerned, but I do most strenuously object 
to the wisdom of advocating the adoption of 
a similar policy on the part of other newspa- 
pers 


There i is a slight inconsistency in Mr. Gun- 
nison’s argument, and I suggest that if the 
Brooklyn Zagle deems it unnecessary to lend 
prominence to the advertisements of its pa- 
trons in order to attract attention thereto, it 
would be equally unnecessary, and certainly 
most desirable, so far as the general reading 
public 1s concerned, if they would treat the 
special and particular scandals, in which that 
paper delights to revel, with the same degree 
of modesty that they enforce upon their ad- 
vertisers, and set such headings in an ex- 
tremely small and light-faced letter, elimi- 


nating therefrom altogether the large double- 
leaded full-faced type customarily used by 
the Zag/e in order to draw the attention of its 
readers to the particula:ly choice and spicy 
bits of scandal in which that paper abounds. 

In other words, if there is no need to dis- 
play advertisements in a newspaper to at- 
tract attention, there ought not to be any 


need to display its reading matter, and par- 
ticularly such reading matter. 
WwW 


. W. Haiock, 
—— 

THE STRAIGHT 

PLAIN TYPE. 


TELL TRUTH IN 


Orrice or A, T. SHaLiensercer & Co., | 
RocHEsTER, Pa., March 3, 18go. 
Geo. P. Rowell & Co.: 
We inclose two dollars to cover a year’s 
subscription to Printers’ Ink. We have en- 

joyed the weekly visits of your little book 
way much, The occasion evidently existed 
for such a publication, and we only voice 
the general feeling when we say that it has 
been ably met. There is no ‘ * padding’ ’ in it; 
every line, original and selected, is of practi- 
cal value, in tne way of suggestion or experi- 
ence, to the class for whom it was intended. 
It is independe nt and conservative, in the face 
of what seems to us to bea genuine epidemic 
of sensationalism on the subject of advertising. 

Ingenuity exhausts itself in seeking original 
devices for attracting the reader's attention. 
Comic wood cuts, cartoons and doggerel verse, 
with occasional startling head-linesto serve as 
decoy ducks, are thought to be legitimate. 
The public is being educated to expect amuse- 
ment and diversion from advertising pages, 
instead of reliable information, and is finding 
part of its amusement in drawing compari- 
sons, and possibly, in time, may even be in- 
duced to stake money on its favorites in the 
great race for precedence in this new field of 
art and literature! 

A reaction will come. Men will grow tired 
of spending money to advertise an advertise- 
ment, instead of the goods to be advertised; 
and, as extremes :reet, novelty itself will de- 
mand, in time, a return to the good old way of 
telling the straight truth in an advertisement 
in plain type. 

A. T. SHALLENBERGER & Co, 


> 


A PLEA FOR SMALL ADVERTISERS 


Editor of Prixters’ Ink: 

In your issue of Feb, 19 I noticed a com- 
munication entitled ‘“ Extraordinary Expec-. 
tations,”’ signed Artemas Ward, in which the 
writer refers to the number of advertising 
investors who are “sailing a sea without 
chart or compass, guided only by the stars 
and by the tales of previous travelers.’’ He 
further intimates that the small advertiser 
has no right to go to sea at all, and then, con- 
scious as he must be, if he has any experi- 
ence whatsoever, that many of the greatest 
advertising successes have been developed 
from small beginnings he endeavors to ac- 
count for them as * Barney's luck, which 
permits him to stumble into fortune ‘and get 
what he has no right to expect.’’ Somewhat 
further along in this article, the entire ten- 
dency of which appears to discourage the 
a investor, and wrap a mantle of doubt and 

about all adv —s effort, we read: 
What man possessed of his senses would 
expect to make money on a basis one hundred 
per cent, higher than others in histrade?”” A 
reasonable query standing alone, but, taken 
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in connection with such phrases as ‘* folluw- 
mg in the wake of some larger ship’ and 
“long journeys require long purses,"’ the 
reader is forced to the conclusion that your 
correspondent bars out of advertising effort 
every investor who is not abie to buy a 
sufhcient quantity of space to get the same at 
as low aprice as any other purchaser. This 
may be the acme of his endeavor, but I would 
deplore the day which would see the scope of 
advertising effort limited to the bargain-seek- 
ing environment which the acceptance of this 
theory would entail, 

40 you not think that your correspondent, 
tn keeping his gaze turned in the lowest-price 
jirection, may have overlooked the fact that 
a patient study of the necessities of an enter- 
prise—a telling to the public what one would 
have them know at the most fitting time and 
in the most forcible manner, even at full 
rates, a careful watching of results and an in- 
creased expenditure only on lines proven to 
be helpful to the en nterprise - are greater fac- 
tors than “ Barney's luck 

Believing this, my motive in writing is far 
less to controvert your correspondent than to 
say to the novice, ** Come, speak to the pub- 
lic—<« nly to a few if your purse is scant, but 
speak in the richt way, and about the right 
things, and that same public will give you 
sufficient returns to enable you to buy a larger 
é ‘Gaience. O, J. Gupe. 


-.-+ 


AGRICULTUR. - Ja 1PERS ASSO- 


Cl. 


Wiwnnirec, Man., Feb. 21, 1890. 
Geo. P. Rowell & Co.: 

We have entered into membership in the 
Western Agricultural Journals Associate List, 
and shall be from this date specially repre- 
— in Chicago by Mr. F. B ite, 543 

I'he Rookery, for the States ot Wisconsin 
Michigan, Illinois, Indiana, Ohio, Ken ucky, 
Tennessee, — oe and Alabama, and in 
New York by Mr. H. Child, 150 Nassau 
street, for the New. England States and the 
States of New York, Pennsylvania, New Jer- 
sev, Delaware, Maryland, Virginia, North and 
South Carolina, Georgia and Florida. 

Acron Burrows, President, 
The Nor’-West Farmer. 
. 


WHAT IS A SQUARE? 


“Seven and a half lines of nonpariel make 
a legal square in lowa, and I suppose else- 
where.’ —E.xtract from a letter from R. H. 
Moore, proprietor of the Ottumwa (/a,) 
Democrat. Dated Feb. 28, 1890. 


—— 


WILL STICK TOGETHF/ 
Wrerens, Cal,, Feb. 11, 1890. 
The press « if Northern and Central 
California have organized an association, with 
a view of handling “ foreign" advertising 
through their own manager, and have agreed 
to ** stick together. E, UST. 


* + * 


_——_ a 


No department of literature is so re- 
munerative to the genuine artist as the writ- 
ing of patent-medicine advertisements. Peo- 
ple who sell such stuff can afford to pay much 
more than one can get out of the magazines, 
and the advertisements can be written in Eng- 
lish and not in dialect, which makes them 
much easier for a man who respects the spell- 
ing-book.—Howard Fielding. 
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ADVERTISING PICTURES. 

Somebody has proposed to the Legislature 
that a law shali be passed prohibiting ** the use 
of pictures or photographs of persons, without 
their consent in advertisements, by a. y person 
or corporation in this State."’ If, as we con- 
strue this, the law will require the consent of 
the persons, and not of the pictures, it will, if 
enacted, have wide and far-reaching conse- 
quences and important results. We fear the 
originator of this measure has failed to con- 
sider its effect upon the education of the peo- 
ple in matters of art. How much the adver- 
tising chromo has done for the training of the 
children in color and style! What a beauti- 
ful ideal has been put before the young man 
in the picture upon his cigar box How the 
tastes of the poor washerwoman have been 
elevated as she has looked upon the sweet 
face on the soap wrapper! hat boy 
looked upon the noble physiognomy of George 
Washington, printed upon an advertisement of 
roller skates, without onging more earnestly 
to get through his lessons, in order to emulate 
the example of the Father of his Country 
outside the schoolhouse? It needs but little 
reflection to see how all these things will van- 
ish if this suggestion materializes into law. 

fe have said these thinvs in the kindest 

spirit, and, in referring to the difficulty of en- 
forcing the law, we know we shall not be ac- 
cused “of undue antagonism, How can the 
consent of George Washington, or Benjamin 
Franklin, or Gen. Grant, or any other of the 
illustrious dead be obtained? If there are 
two future states, who can tell where to ¢o to 
get the permission to use the pictures of some 
of the departed? Besides, who can prove 
what person an advertising picture was in- 
tended to represent? The fact that it bears 
the name of Adelina Patti is no proof that it 
is a picture of her. Who can tell whether 
that picture upon the cigar box is a likeress of 
Mrs. Cleveland, as it purports to be, or of 2 e 
pretty cigarette maker, who concocted (8,202 
cigarettes in eight hours? We lecve our 
readers to follow up this line of thought, « 
fident that the difficulty of executing the law 
will grow to enormous proportions when it is 
seriously considered, Let not the Legislature 
be led into so rash an act, without the must 
careful and conscientious contemplation of the 
concatenated complications which will inevit- 
ably tollow its enactment.— Boston Heradd. 


has 


GLADSTONE READS 
TISEMENTS. 


MR. 


ADVER. 


Ae 


says the Pal/ Mail 
is a voracious 


His 


is well known,” 
Mr. Gladstone 
reader of current periodical literature. 
zeal in reading magazines is equalled only by 


“Te 
Gazette, ** that 


his industry in writing for them, and it seems, 
according to a London correspondent, that, 
unlike most of us, he endeavors to let his sur- 
vey include not only their literary contents, 
but even their advertisements. He expressly 
subscribes for the American edition of certain 
American-Enclish magazines in order that he 
may obtain from their advertising pages any 
new ideas to be gleaned therefrom as to Amer- 
ican industries and enterprises. 


_ +-+> _ 


AN advertisement in the Washing- 
ton Star reads: “If you want to be well 
dressed, wear a Warwick collar and have your 
boots blacked.’’ It must be warm weather 
at the cap'tal to admit of such a wardrobe.— 
Advertisers’ Gazette. 
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ATTRACTIONS OF NEWSPAPER 
WORK. 


** Journalism is a fascinating profession,” 
said a veteran newspaper man to a Minneapo- 
lis 7riéune reporter, the other day. ‘“‘It is 
perhaps the hardest and most onerous of all 
the moa and yet a man who has once got- 
ten into the journalistic harness is seldom sat- 
isfied in any other field. It is a rushing, 
hustling life ; and a man forms habits of rest- 
l and i t activity that render it 
almost impossible for him to ein any 
other profession in which sober waiting plays 
apart. Take the reporter's life, for instance, 
for the reporting room is the great practical 
school of journalism, where the man who is 
successful in the higher realms of journalism 
gets his training. Follow the devious wind- 
ings of the ordi: reporter for a single day, 
and then wonder, if you can, that he isa man 
who is never content to tread again the ordi- 
nary paths of life. In the first place, he 
knows everybody, from the greatest and most 
prominent down to the shifting human mole- 
cules which combine to form the substrata of 
society. He is a hale fellow well met with 
every one, from the President to the police- 
man, and what he does not know about what 
is going on is really not worth the knowing. 
He goes everywhere. Of course he is not 
always , but he goes just the same, 
and enjoys whatever happens to be going on. 
To be sure the hours are hard and the work 
exhausting to the last degree, for aman must 








PRINTERS’ INK. 


‘** PRINTERS’ INK.” —Thesetwo words 
are suggestive, and are appropriately used in 
connection with a judicious method of adver- 
tising by the solid, enterprising firm of George 
P. Rowell & Co, The Printers’ Ink, a 
weekly publication, is little, but it is loud, It 
is based on common sense, and is circulated 
through postal-pound weight. It squeezes 
itself many times into one pound, and is no 
dead weight to letter carriers or to itself. It 
reaches the multitude, the class most desir- 
able to its interest. The great fault with the 
majority of publications, especially those de- 
voted to the printing trade—they are too much 
of a good thing. here is too much paper, 
too much rivalry and expense in the get-up 
for general distribution. Some by actual 
weight will draw the scales to the notch, thir- 
teen and twenty ounces, Give us something 
like Printers’ Ink. The very size and 
weight of it suggests to common sense that it 
can be reasonably and extensively circulated. 
But it has made a great mistake in selling its 
first page to a rival advertising agency.— 
N.Y. Advertiser and Commercial Reporter. 

tee : 


ADVERTISE, but advertise in a judi- 
cious manner, The world at large reads and 
studies the daily papers, but only a small pro- 
portion ever see the issues of the professional 
advertising schemers. No support should be 
given to that method of advertising, because 
it yields no return and accomplishes no spe- 
cial purpose.— Zhe Columbus (O.) Despatch. 





have his mental muscle ready for i d 

use atany hour. He must be able to write as 
well at 2 o’clock at night as during the even- 
ing hours. When he is so weary that he may 
hardly hold his pen, and the electric light be- 
fore him seems but one vast blur—thea he 
must be able to shake himself together and 
knock out a smooth, crisp account of some 
tragedy or crime that will thrill the next day’s 
reader. It is easy to write when one feels 
like it, but it isan awful grind when the mind 
is dull and the brain seems inert and stagnant. 
This is one of the greatest disciplines of jour- 
nalism, and the a com at his calling always 
has his mental faculties in i at a mo- 


FAMILY ICE MACHINE 


Ice ina few minutes. Price, $10 to $185. 
L. DERMIGNY, 126 West 25th St., New York 





WILL N ) ANY WATCH 
Druggists Can Make Money on These 
Goods. 

Circular, with full particulars, on application 


JOHN BIRCH & CO., 


79 Washington St., Brooklyn, N. Y. 





ment’scall. Many atime have I gone home 
tired, disgruntled and weary, and sworn that I 
would never enter a newspaper ce in. 
The next day, however, would find me back 
again, and the next year likewise.” 
cnnmentinaineaaects 
A FORTUNE THE RESULT. 
According to the character or extent of 
your business, set aside a liberal percentage 
each year for advertising, and do not hesitate. 
Keep yourself unceasingly before the public, 
and it matters not what business of utility 
you may be engaged in, for, if intelligently 
and industriously pursued, a fortune will be 
the result.—Hunt’s Merchants’ Magazine. 
ey 


IT seems surprising to think of a 
firm spending over half a million dollarsa year 
for advertising, and yet there are several busi- 
ness houses in the world that are doing it. 
They have been at it for years and they find it 
paysthem, P. T. Barnum has always been a 
tremendous advertiser. He spent thousands 
of dollars recently to advertise his London 
engagements alone. He has always said that 
- newspaper advertising paid him best, and 
that pe 
him illustrating what had already been 
said in the newspapers. It is significant that 
this is the verdict of all great advertisers, — 
Cedar Rapids (/a.) Evening Globe. 


ers and circulars simply benefited ! 





234 Broapway, New York, March 1, ’90. 

To D s:Inr to the growin 

demand, I am now putting up a dollar size o' 
; > . 

Frink’s Eczema Ointment, 
and beg leave to quote you the following 
WHO PRICES : 

00 size, $8.00 a dozen ) 10 per cent. discount 


$1 
50c. size, $4.00 a dozen § on orders exc. $20.00. 
Yours truly, HENRY C. FRINK. 


PRONOUNCED BY ALL WHO USE 


Dr. EVORY’S 
CALIFORNIA <> 222 


BEMEDY 
The Best in the World—Take no Other. 
50 cts. by Druggists or Mail. Testimonials Free 
A. F. AVORY & CO., Props., 
16 GREENWICH S8T., NEW YORK CITY 


To Large Advertisers 














Advertising Expert of 20 years’ e: ce 
will consider change of tion. Is thor- 


oughly in regard to prices, 
has special “ knack ” in devising 7 


ads, Is a ware. eoaee man, co 
can get way of 
d service. ex “ = 


an 
$10,000, accord: to_amoun 
lone. 


ition 
7,000 to 
Add X. ¥. Z. EB. Dill > 

ress “‘X. Y. Z.,” care 4 

ham, Hartford, Conn. - 
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' Droggists! One More Chance! 
D RU G Gl S T S ! The two best druggists journals at half- 


price for one year. 











The Formulary and Druggists’ Magazine, 


FREEMAN'S monthly. 


The Druggists’ Calendar and Diary, 
FACE monthly. 
> Each published at $x per annum, but, to 


give all a chance, we extend our special half- 


. price offer until April. 
fogcde tay One Dollar for both Journals 
One Year. 


750 pages of choice pharmaceutical litera- 
ture, valuable formulas, hints and sugges- 
tions, for $x. Can you afford to be without 
them? Address 

b. FENNER, Westfield, N. Y. 


Is the most perfect Face prepara- 
tion made, Don’t rub off. Impal- 
pably fine. A lady once induced to 
try it, remains always a customer, 





It is not sold to Dry-goods trade 








Won't it pay to handle the BEST, What can be better as an ADVERTISING 
when you y egg ogd ‘ MEDIUM than the 

A box will gladiy sent for in- . ’ . 
spection, and sample Ladies’ Blotting § Druggists’ Calendar and Diary ? 
Pads, used for advertisements, when 
this paper is mentioned and business 
card accompanies request. 


It has a large, regular monthly circulation 
among the best class of druggists, reaches the 
entire drug trade four times a year, and is 
$1.75 and $3.75 per dozen. permanently in use by them 
Every business hour of the day, 

Every day of the week, 
Freeman Perfume Oo., Every day of the month, 
523 E. 152d St., N. Y., and " very day of the year 
Cincinnati, O. It goes right to the spot! Advertisers will 
. appreciate that fact. We guarantee better 
Have you asked your jobber for that results for the money invested in advertising 
exquisite new perfume, space in this Journal than in any other, Rates 


FREEMAN'S “HIAWATHA?” made known upon inquiry. 
4 Address B. FENNER, 
4 Westfield, N. Y. 














A GREAT CHANCE FOR 


HUSTLING NEWSPAPER MEN ! 


Do You Wish to Publish an Illustrated Weekly ? 


THE PICTORIAL WEEKLIES enables every city and town in the United States to 
have its own local illustrated weekly, handsomely printed and filled with matter artistic and 
literary, by the best metropolitan talent. THE PICTORIAL WEEKLIES prepare in 
New York each week a 16-page paper. One side of the sheet, 8 pages, is filled with the 
highest-class artistic and literary matter, mostly humorous in character. The other side, 8 
pages, is left blank. THE PICTORIAL WEEKLIES, in addition, print a 4-page cover. 

These sheets thus printed are shipped each week to local publishers in the various cities 
of the United States, ‘The local publisher prepares in advance eight pages of local matter, 
consisting of Editorial, Political, Society, Athletic, Dramatic and other news. This matter 
is printed on the side of the sheet left blank by THE PICTORIAL WEEKLIES, The 
sheets are then folded, the 4-page cover put on, and the complete publication, consisting 
of high-class artistic and literary matter and local news, is ready for delivery. 

The first page contains the engraved head of the local paper, the date line and an 
original cartoon. 

This arrangement enables the local publisher to produce a paper such as it would be 
absolutely impossible to make outside of New York City. It also enables him to sell ata 
price which makes competition by other local publishers an impossibility. 

We want good, earnest men to establish een weeklies in the territory not already occu- 

ied. It does not require a great deal of capital, and if conducted properly, these journals 
Coosme profitable and powerful in their respective localities, 1f you are responsible and in 
earnest, send for further particulars to 


THE PICTORIAL WEEKLIES COMPANY, 


28 West 23d St., New York. 


J. A. MITCHELL, Pres. JAMES 8S, METCALFE, Sec. 
ANDREW MILLER, Treas, B. BR. DAVENPORT, Manager. 
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SOLID FACTS FOR ADVERTISERS. 
SWORN CIRCULATION OF THE 


BUFFALO TIMES 


DAILY AND SUNDAY, 


For the Three Months ending Dec. 31, 1889. 


ERIE COUNTY, - 
STATE OF NEW YORK. (* 

M. D. Condon, being Say sworn, says he is the circulator of 7ke Buffalo Daily and 
Sunday Times, and that the following statement is a true and correct report of the circula- 
tion of said Buffalo Daily and Sunday Times {or the three monthsending December 31, 1889. 

Subscribed to and sworn before me this 3d oa of January, 1890. M. D. CONDON. 
WALTER F, NURZEY, Commissioner of Deeds, Buffalo, N. Y. 


BUFFALO DAILY TIMES. 
OCTOBER. NOVEMBER. | DECEMBER. 
Friday........... 34,968 
Saturday 35,302 
Monday ......... 37,641 
Tuesday. ‘ + 49,723 
Wednesday ...... 38,419 





Monday . -++ 32,972 
Tuesday. sees 32,408 
Wednesday «++ 32,203 
Thursday........ 32,317 
Friday. . 32,511 
Saturday esse 32,893 
Monday. cose 38,085 
Tuesday. -» 31,955 
Wednesday 31,714 
Thursday. s+. 9mEOs 
. SF 32,466 
Saturday sos 9U743 
Monday 32,921 
Tuesday. 32,983 
Wednesday «20 32.730 


Tuesday......... 30,312 | 
Wednexday...... 32,927 | 
Thursday........ 30,792 
Friday.. 30,911 | 
Saturday ........ 31,653 
Monday 315447 Thursday. 
Tuesday...... .. 33,209 Friday. 
Wednesday . + 30,929 Saturday 
Thursday. «+ 30,409 Monday 
Friday.......... 30,091 Tuesday..... 
Saturday 31,856 Wednesday . 
Monday......... 30,733 Thursday 
Tuesday 30,563 Friday. 
Wednesday ...... 30,704 Saturday 
Thursday ....... 31,936 Monday. 
Friday. sovee 98087 Tuesday Thursday. 32,474 
Saturday......... 32,517 Wednesday ..... Friday .. 32,865 
t Monday......... 32,931 a1 Thursday. } Saturday -» 33313 
Tuesday. 35,008 22 Friday -. 33,202 | 23 Monday. -++ 32,386 
Wednesday...... 34,547 Saturday......... 3 | Tuesday. 32,243 
Thursday 34,796 Monday......... 32,213 5 Wednesday... No paper 
PriGmy........... 95,806 Tuesday......... 32 | Thursday. +e 32,516 
Saturday 3555 Wednesday 3 Friday........... 38,303 
Monday......... 34,85 28 Thursday .... No pape Saturday - 32.623 
9 Tuesday ...... a RT? 6 30 Monday ... «+ 32,953 
Wednesday ‘ Saturday.. ...... 33» | Tuesday .. + 32,931 


31 Thursday. —— - 
Total......... 862,625 | Total 814,008 
| 
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‘Average daily circulation for the three months, 


33,187. 
BUFFALO SUNDAY TIMES. 


OCTOBER, NOVEMBER. DECEMBER. 
6 Sunday 5 S y 1 Sunday 
13 Sunday ro Sunday 5 8 Sunday... 
20 Sunday <0, on z~ Sunday.......... 23s 15 Sunday.... 
27 Sunday... 5 24 Sunday.......... 24, 22 Sunday.... 
29 Sunday... 








Total 


Average Sunday circulation for three months, 


24,471. 








Columns and pages of advertising in other Buffalo papers will not reach the readers of 


Tue Times. 
A. FRANK RICHARDSON, 
SPECIAL CENERAL ACENT, 
667 “THE ROOKERY,” 13, 14 & 15 TRIBUNE BUILDING, 
CHICAGO. NEW YORK CITY. 
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What Prominent Advertisers Say About 
The Chicago Newspaper Union List 
of Local or Home Papers. 


Wor.p’s Dispensary Mepicat ASssociaTIon, 
Burra.o, N, Y., Aug. 12, 1889. 
Gentlemen—It affords me much pleasure to say that | regard your co-operative papers 
as especially valuable advertising mediums for reaching the country trade. ‘They are neatly 
printed and well edited, and when the local news and miscellaneous is printed on the home 


side they are sure to be well read I am, —~ truly, 
R. PIERCE, Prest, W. D. M. A. 





Orrice or C, I. Hoop & Co., 

Lowe, Mass., Aug. 23, 1889. 
Gentlemen—We have had continuous representation in the papers of your several lists 
of co-operative newspapers for the past three or four years, and it gives us pleasure to say 
that the business has always been handled to our satisfaction. Close attention has been given 
to the requirements of our contract and no detail neglected which would make the business 

profitable to us, No more than this can be said of any advertising medium. 
Very truly yours, Cc. l. HOOD & CO. 


G. & C. Merriam & Co., 
PvuBLISHERS OF WessTerR’s DicTioNaR\ 
SPRINGFIELD, Mass., Aug. 13, 1880. 
Geritlemen—It affords us pleasure to say that your lists have been used to advantage by 
us, and that business dealings with your house have been satisfactory. Wishing you contin- 


ued prosperity, we aie, Yours truly, 
G. & C. MERRIAM & CO, 


Orrice or E, T. Hazectixe, 
PROPRIETOR OF Prso’s CuRE. 
Warren, Pa., Aug. 13, 1889. 
Gentlemen—We have advertised in your lists for many years. This shows what we 
think of their value, It may be stated positively that there is no better way to reach ti 
people in the places where your papers circulate. 
Respecttully yours, E, T. HAZELTINE. 


W. L. DovGzias, 
MANUFACTURER OF SH 
3rocTON, Mass., Aug. 23, 188y. 
Gentlemen—We have used your Lists in advertising the Douglas shoes, and as far as we 
are able to judge, the result has been satisfactory. 
Very truly, W. L. DOUGLAS. 


per \ 





Tue CHarves A, Voceter Company, 
Battimore, Md., August 16, 1880. 
We cheerfully recommend your Newspaper Lists, which we have used for a long time, 
and that our opinion of them as first-class mediums tor advertising we have no reason now to 
change. We therefore cordially commend them, and take pleasure in saying furthe: that 
your strict attention to our orders, and the regularity and cozapleteness of your work have our 


highest appreciation. Very resp’y yours, 
THE CHARLES A, VOGELER CO., 
SANDLASS, 





Scott & Bowne, Manuracturinc CHEmisTs, 
132 and 134 South Fifth Ave. 
New York, Aug. 13th, 1880. 
Gentlemen—While we are unable to trace direct results to your newspapers, still afte: 
several years’ experience, have this year, as you know, increased the size of our order. This 
is the best assurance you can have that we have faith in the mediums. 
Yours respectfully, SCOTT & BOWNE. 


Jongs or BinGHAMTON, 
MANUFACTURER OF SCALES. 
BincuamtTon, N. Y., Aug. 13, 1889. 
Gentlemen—In referring to the value of your lists would say that comparisons are odious, 
but you may rest assured we are well satisfied with results obtained from advertising therein, 


or we should not be permanent advertisers with you, as we are 
Yours truly, JON YES OF BINGHAM’ rON, 
By Gerry Jones, Sec’y. 


Address, for Catalogue or Information, 
The Chicago Newspaper Union, 


271 & 273 FRANKLIN ST., CHICAGO, or 10 SPRUCE ST., NEW YORK. 
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To ReEacH 33,500 Druccists. 





Martin’s Druggists’ Directory for 1889 contains a list of 33,525 wholesale 
and retail druggists. 


For the purpose of inducing subscriptions, a sample copy of PRINTERS’ 
INK of the issue of March 5, 12, 19 or 26, will be sent to every individual or 
firm in this list. To one-fourth, March 5 ; to one-fourth, March 12; to one- 
fourth, March 19, and to the remainder March 26. 


Many of these druggists and apothecaries spend considerable money in 
advertising patent medicines and other specialties of their own manufacture. 





To Reach 40,000 Shoe and 
Leather Men. 


The Shoe and Leather Reporter Annual, for 1890, contains a list of the 
tanners, boot and shoe manufacturers, dealers in boots and shoes, leather and 
findings, hides, skins and wool, and shoe machinery in the United States and 
Canada, carefully estimated at 39,780 names. 





For the purpose of inducing subscriptions, a sample copy of PRINTERS’ 
INK, of the issue of April 2, 9, 16, 23, or 30, will be sent to every individual 
or firm named in this list. To one-fifth, April 2; to one-fifth, April 9 ; to one- 
fifth, April 16 ; to one-fifth, April 23 ; and to the remainder April 30. 


The fact that many of these business men are believers in advertising as a 
means of increasing the sales of the goods that they deal in, is attested by the 
columns of the daily and weekly press, and by the large amount of advertising 
carried by their various trade papers. 


An advertisement setting forth the merits of a first-class newspaper as an 
advertising medium, and appearing in these special issues of PRINTERS’ INK, 
should and probably would attract favorable notice from those into whose 
hands the paper comes. 


Orders for advertising in PRINTERS’ INK are solicited. 


The advertising rates are as follows : Advertisements (agate measure), 25 
cents a line; $50 a page; one-half page, $25 ; one-fourth page, $12.50. First 
or last page, $100. Second page, next to the last page, or page first following 
reading matter, $75. 


Every edition of PRrinTERs’ INK issued in 1890 has exceeded twenty 
thousand copies. 


A full-page advertisement will be inserted in all the special issues from 
March 12th to April 30th, inclusive, for $400, or a two-line special notice will 
be inserted in all the issues (8 in number) for $4. More space pro-rata. The 
cost of addressing a postal card to all of these Druggists and Shoe & Leather 
men would be more than $700. 


Copy for advertisements to appear in any issue must reach the office of 
PRINTERS’ INK one week before the day of publication. 


GEO. P. ROWELL & CO., Publishers, 
to Spruce St., New York. 
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Reduced PAC-SIMILE of front page of permanent cover, beginning March, 1890. 


ADVERTISING RATES.—0Ordinary displayed adv’ts 80 cemts per agate line. 
DISCOUNTS .-—3 months, or 100 fen, 5 per cent.; 6 months, or 250 lines, 10 per cent.; 
1 





12 months, or 500 nes, 20 per cent, 


Reading notices not desired ; but, if insisted upon, will be accepted at $1.50 per agace 
line for entire space occupied, subject to above time and space discounts. 


COVER RATES.— 


(170 lines), 
1 full page (680 lines), $300. 


$190.003 i page (340 lines), $175.003 


COVER DISCOUNTS .—3 ™s., 5 perct.; 6mos., ro per ct.; 12 mos,, 20 per ct. 
THE HOUSEWIFE Subscription List, owing to very liberal advertising, will 
mark, Line rate will then be advanced to $1.00, Send in 


soon reach the 2 


your orders NOW, and get the 


benefit of the present low scale of prices, 


Bills payable monthly. Cash with order from advertisers unknown to us. 


HOUSEWIFE PUBLISHING CO., [11 Nassau St., - 





NEW YORK, N. Y. 


Advertisements accepted through any responsible Advertising Agency. 
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LABAMA.—For $8.84 we will insert a one- 

fist of ‘Alaban na shew pavers Sa commeting. of 
t of Alabama news 

2 Dailies and 3 W: "Price gy RHE, 
months twice the price for one month, Five 
per cent. discount when check in full pay- 
ment accompanies order. Orders are for- 
warded to the papers daily as received. A 
list of — will be — A on application, 
Proof of advertisement can be submitted be- 
fore sending out, if desired. Address GEO. P. 
ROWELL & CO., 10 Spruce St., New York. 


RKANSAS.—For $9.50 we will insert a one- 
inch advertisement, one month, in a 
small list of Arkansas AL. - gg ~ consisting 
of 2 Dailies and 4 W: ice for three 
months twice the price for one month. Five 
per cent. discount when check in full pay- 
ment accompanies order. Orders are for- 
warded to the rs daily as received. 
list of the papers will be sent on application. 
Proof of advertisement can be submit De- 
fore ag out,Jf desired. Address GEO, 
P. ROWELL & CO., 10 Spruce St., New York. 


inch advertisement, one month, in a list 
of Color wspapers, consisting of 2 
Dailies a 3" Weeklies. Price for three months 
twice the price for one month. ve per 
cent, discount when check in full payment 
accompanies order. Orders are forwarded to 
the papers daily as received. A list of the 
papers will be sent on application. Proo 
of advertisement can be submitted before 
sending out, if desi Address GEO. P. 
ROWELL & CO., 10 Spruce St., New York. 


Cinch advertise $9.50 we will insert a one- 


YON NECTICUT.— For $35.59 we will insert a 
one-inch advertisement, one month, in 

an excellent list of Connecticut ay 
consisting of 6 dailies and 16 Week! ice 
for three months twice the price for one 
month. Five per cent. discount when check 
in full payment accompanies order. Orders 
are forwarded to the papers daily as re- 
ceived. A list of the pers will be sent on 
lication. Proof of advertisement can be 
itted before sending out, if desired. Ad- 
dress GEO. P. ROWELL & CO., 10 Spruce St., 

New York. 


ELAWARE.—For $8.10 we will insert a 
one-inch advertisement, one month, in a 
good list of Delaware Sowapngers, consisting 
of 1 Daily and 6 Weeklies. ice for three 
months twice the price for one month. Five 
per cent. discount when check in full pay- 
ment accom jes order Orders are for- 
warded to the papers daily as received. A 
list of the papers will be sent on application. 
Proof of advertisement can be submitted be- 
fore sending out, if desired. Address GEO, P. 
ROWELL & CO., 10 Spruce St., New York. 


RIDA.—For $7.00 we will insert a one- 
inch advertisement, one month, in a 
list of Florida newspapers, consisting of 2 
Dailies and 3 Weeklies. Price for three 
months twice the price for one month. Five 
per cent. discount when check in full pay- 
ment accompanies order. Orders are for- 
warded to the papers daily as received. A 
list of the papers will be sent on application. 
Proof of advertisement can be submitted be- 
os sending out, if dest dress GEO. 
P. ROWELL & CO., 10 Spruce St., New York. 


Fo acheck for $50 we will insert a ten-line 
advertisement once in a of the five 
‘Weekly Story Papers here n: 

FAMILY STORY PAPER. 

FIRESIDE COMPANION, 

NEW YORK WEEKLY. 

SATURDAY NIGHT. 

TEXAS SIFTINGS. 

A weekly sale of over seven hundred thou- 
sand. copies is — for these Ta 
aon Yad about 75 words. 

ab for 9 $50. — | aaa and copy 
=z. ~t a to be used 
EO. P. ROWEL. L & Co., 
10 Spruce St., New York. 


A w 
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yo $25.63 we will insert a ay 
otrereoment, one month, in a 


inch 
one list of Geo: rs, consistin: 
5 Dailies and ana | Weenlt ies Price for three 


pis twice the price for one m: 4 Five 
per cent. discount when check i in full pay- 
ment ror order. ers are for- 

warded to the papers daily as received. A 
list of the papers will be pon A on application. 
Proof of advertisement can be submitted be- 
if desired. Address GEO, 


fore sending out, 
10 Spruce St., New York. 


P. ROWELL & CO., 


le = —For $67.44 we will insert a one- 
inch advertisement, one month, in a first- 
rate list of Illinois newspapers, co: ing 
of 19 Dailies and 27 Weeklies. Price for three 
months twice the | ge for one month, Five 
per cent. discoun — check in full pay- 
ment eo jes order. Orders are for- 
arded to the papers daily as received. A 
list of the papers will be sent on application. 
Proof of advertisement can be submit be- 
a sending out, if desired. Address GEO, 
P. ROWELL & CO., 10 Spruce St., New York. 


7 ree 31 we will insert a one- 
nch advertisement, one month, in an 
Jeon list of —~' 2 news aoers ‘consist- 
ing of lies and 37 Wi ice for 
three months twiee the price may one month, 
Five per cent. discount when check in full 
parepent < accompanies order. Orders are for- 
warded to the pepert daily as received. A 
list list of the pers will be sent on application. 
f of advertisement can be submitted be- 

fore sending out, if desired. Address GEO. 
ROWELL & CO., 10 Spruce St., New York. 


OWA.—For $67.62 we will insert a one- 
inch advertisement, one month, in a very 
good list of lowa_ newspapers, consisting 
ot 13 Dailies and 20 Weeklies. Price for three 
months twice the price for one month. Five 
per cent. discount when check in full pay- 
ment ew order. Orders are for- 
warded to the papers daily as received. A 
list of Sy pers will be sent on application. 
Proof of advertisement can be submitted be- 
fore sending out, if desired. Address GEO. 
P. ROWELL & CO., 10 Spruce St., New York. 


a oy $29.43 we will insert a one- 

= Giveemeoment, 0 one month, in a 

‘food is Kansas rs, con- 
slotine oe é Dailies and 11 Weeklies! Price tor 
three months twice the price = one month. 
Five per cent. di nt when check in full 
payment yoy order. Orders are for- 
warded to the papers daily as received. A 
Let of the papers will be sent on sppltention. 
roof of advertisement can be submitted he 
oe sending out, if desired. Address GEO. 
P. ROWELL & o6., 10 Spruce St., New York. 


ENTUCKY.—For $°6.38 we will insert a 
one-inch advertisement, one month, in 

an excellent list of Kentucky newspapers, 
consisting of 6 Dailies and 15 Weeklies. Price 
for three months twice the price for one 
month. Five per cent. discount when check in 
full payment accompanies order. Orders are 
forwarded tothe papers daily us received. A 
list of the papers will be com on application. 
Proof of advertisement can be submitted be- 
fore sending out, if desired. Address GEO. 
ROWELL & cO., 10 Spruce St., New York. 


Pe a check for $45 we will insert ten lines 
once in all -. are Agricultural Publica- 
tions here named 


FARM AND FIRESIDE. 

yg RURAL HOME. 

FARM AND HOME. 

FARM JOURNAL. 

HOME AND FARM. 

A regular issue of more than eight banupved 

thousand copies is claimed for these Farm 
Newspapers. Ten lines will genupamnetate 


about 75 words. 000 copies for 
check and conget at vertisement to 
ROWELL & 


1! Spruce St., New York. 
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OUISIANA.—For $5.84 we will insert a one- 
inch advertisement, one —~ ia a 

list of Louisiana newspapers, consisting 
1 Daily and 2 Weeklies. Price for three 
months twice the price for one mee, Five 
per cent. discount when check Il pay- 
ment accompanies order. Orders are for- 
warded to the papers daily as received. A 
list of the papers will be sent on application. 
Proof of advertisement can be submitted 
before sending out, if desired. Address 
Jon P. ROW & , 10 Spruce S8t., New 

ork. 


AINE.—For $21.45 we will insert a one- 
4) inch advertisement, one month, in an 
excellent list of Maine gonepagem , consisting 
of 4 Dailies and 17 Week ice for three 
months twice the price for one month. Five 
per cent. discount when check in full pay- 
ment accom les order. Orders are for- 
warded to the papers daily as received. A 
list of the papers will be sent on application, 
Proof of advertisement can be submitted 
before sending out, if desired. Address 
ton P. ROWELL & CO., 10 Spruce St., New 

ork. 


ARYLAND.—For $11.88 we will insert a 

’ ae S——, one month, ina 
go00c sto Mary and news ng 
of 8 Dailies and 8 Weeklies. PP rice for three 
months twice the price for one month, Five 
per cent. discount when check in full pay- 
ment accom jes order. Orders are for- 
warded to the papers daily as received. A 
list of the papers will be sent on application. 
Proof of advertisement can be submitted 
before sending out, if desired. Address 
a *- R & CO., 10 Spruce St., New 

or 


ASSACHUSETTS.—For $59.85 we will in- 
sert a one-inch advertisement, a= 

month, in an excellent list of Massachuse' 
newspapers, consisting of 8 Dailies ond "a 
Weeklies. Price for three months twice the 
price for one month. Five per cent. discount 
when check in full payment accompanies 
order. Orders are forwarded to the pons 
daily as received. A list of the pavers will be 
sent on application. Proof of advertisement 
can be submitted before sending out, if de- 
sired. Address GEO. P. ROWELL & CO., 10 
Spruce St., New York. 


good list of Michigan newspapers, con- 
sist ng of 10 Dailies a 23 Weeklies. rice 
for three months twice the price for one 
month. Five per cent. discount when check 
in full payment accompanies order. Orders 
are forwarded to a daily as received. 
A list of the papers will be sent on application. 
Proof of advertisement can be submitted 
before sending out, if desi . Address 
oe P. ROWELL & é0., 10 Spruce St., New 
ork. 


INNESOTA.—For $18 18 we will insert a 
one-inch advertisement, one month, in 

5 list of Minnesota newspapers, consisting of 
8 Dailies and 11 Weeklies. Price for three 
months twice the price for one month. Five 
per cent. discount when check in full pay- 
ment accompanies order. Orders are for- 
warded to the papers daily as received, A 


ICHIGAN.—For $37.98 we will insert a 
one-inch advertisement, one month, ina 


URL—For $29.90 we will insert a 
i aoe serene, one mats, . 
. ist 0} uri newspapers, con ng 0 
8 Dailies and 1s Weeklies "Brice f for three 
months twice the price for one month. Five 
per cent. discount when check in full pay 
ment accompanies order. Orders are for 
warded to the papers daily as received. A 
list of the papers will be sent on application. 
Proof of advertisement can be submitted be 
fore sending out, if desired. Address GEO. 
P. ROW & CO., 10 Spruce St., New York. 
y ONTANA, pears DAKOTA, and SOUTH 
4 DAKOTA.—For $26.75 we will insert a 
one-inch advertisement, one month, in a 
small list of Montana, North and South Da- 
pers, consisting of 6 Dailies and 
Price for three months twice 
the price for one month. Five per cent. dis- 
count when check in full payment accom- 
panies order. Orders are forwarded to the 
papers daily as received. A list of the papers 
will be sent on application. Proof of adver 
tisement can be submitt before sendin, 
out, if desired. Address GEO. P, ROWELL 
CO., 10 Spruce 8t., New York. 


EBRASKA.—For $13.25 we will insert a 
one-inch advertisement, one month, in 
a list of Nebraska newspapers, consisting of 
4 Dailies and 4 Weeklies. Price for three 
months twice the price for one month. Five 
per cent. discount when check in full pay- 
ment stommaperias order. Orders are for- 
warded to the papers daily as received. 
list of Se papers will be sent on application. 
Proof of advertisement can be submitted be- 
fore sending out, if desired. Address GEO. 
P. ROWELL & CO., 10 Spruce St., New York. 


EW HAMPSHIRE.—For $26.14 we will in- 
sert a one-inch advertisement, one 
month, in an excellent list of New Hamp- 
shire newspapers, consisting of 5 Dailies and 
16 Weeklies. Price for three months twice 
the price for one month. Five per cent. 
discount when check in full eecompanios 
order. Orders are forwarded to the pa) 
daily as received. A listof the papers will tbe 
sent on application. Proof of advertisement 
can be submitted before sending out, if de- 
sired. Address GEO. P. ROWELL & CO., 10 
Spruce St., New York. 


EW JERSEY.— For $3/.45 we will insert a 
pe one-inch advertisement, ope month, fn 
a very good list of New Jerse hewspa 
consisting of 6 Dailies and 19 Weeklies. vies 
for three months twice the price for one 
month. Five per cent. discount when check 
in full payment accompanies order. Orders 
are forwarded to the daily as received. 
A list of the papers will be sent or Sonea ication. 
Proof of advertisement can be submitted be- 
fore sending out, if desired. Address GEO. 

ROWELL & CO., 10 Spruce St., New York. 


EW YORK.—For $117.14 we will insert a 

one-inch advertiseme +. one month, in 
an excellent list of New York _hewspapers, 
consisting of 26 Dailies and 75 Weeklie«. 
Price for three months twice the price for 
one month. Five per cent. discount when 
check in full payment accompanies order. 
Orders are forwarded to the papers daily as 
received, A list of the papers will be sen* on 
Proof of advertisement can be 





list of the papers will be sent on 
Proof of adve ment can be WSpaniered 
before sending out, if desired. Address 
Fon P. ROWELL & CO., 10 Spruce St., New 
fork. 


SSISSIPPL.—For $8.50 we will insert a 
one-inch vertisement, one month, in 

a small list of ape wy Lhe rs, con- 
sisting of 1 Daily and 4 ice for 
three months twice the price a one ‘-¥-" 
Five per cent. discount when check in full 
payment + -y order. Orders are for- 
warded to the papers daily 
list of “the papers will be sent on application. 
Proof isement can be submitted be- 
fore sending out, if desired. Address GEO, 
P. ROWELL & CO., 10 Spruce St., New York. 


submitted before sending out, if desired, 
Address GEO. P. ROWELL & Co., 10 Spruce 
St., New York. 


TORTH CAROLINA.— For $19.63 we will 
4 insert a one-inch advertisement, one 
month, in a good list of North Carolina news- 
papers consisting of 3 Dailies and 9 Weeklies. 

or three months twice the price for 
one month. Five per cent. discount — 
check in full payment accompanies ord -. 
Orders are forwarded to the “; dail 


as received. A recet 


it Gcnired, 


yy mitted before sendin 
ELL & CO., 10 Syruce 


Address GEO. P. ROW: 
St., New York. 
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~~ —For $90.53 we will insert a one-inch 
ertisement, one month, in an excel- 

lent ist of Ohio ne’ consisting of 16 
Dailies and 48 Weeklies. Price for three 
months twice the price for one month. Five 
per cent. discount when check in full pay- 
ment accompanies order. Orders are for- 
warded to the papers daily as received. A 
list of the papers will be sent on application, 
Proof of advertisement can be submitted 
out, if desired. Address 
L & CO., 0 Spruce 8t., New 


before sendin 
Geo. P. ROW 
York. 


ENNSYLVANIA. — For ae we will 
insert a one-inch | one 
month, in an excellent list of Pennsylvania 
of 31 Dailies and 57 

Weeklies. “Price for three months twice the 





y as i 
be sent on application. 


ment can be submitted before sending out, if p 
ROWELL 


desired. Address GEO. P. 
10 Spruce St., New York. 


& CO., 


HODE ISLAND.—For $10.28 we will insert 
7 advertisement, one month, 


before sending, Ou if desired. Add 
— "= &CO., 10 Spruce St., New 


Scorn CAROLINA.—For $5.75 we will in- 
sert a one-inch advertisement, one 
month, in asmall et South Carolina news- 
consisting of 1 Daily and 8 Weeklies. 

for three months twice the price for one 
month. Five per cent. 


in full payment accompanies order. og 


out, it de desired. Address 


ROWELL & CO., 10 Spruce 8t., New 


NNESSEE.—For $21.13 we will insert a 

one-inch [tee gn oh one ~~" in 

a list of Tennessee ting 
of 2 Dailies and 9 Weeklies. Pri Price f for th 

months twice the price for one month. Five 

per cent. discount when check in full pay- 

ment —- panies order, Orders are for- 


ward 
list of the | 
Proof of 
fore congas ou 
P. ROWELL & 


EXAS.—For $11.13 we will insert a one- 
inch porerseceaas, one in a 
list of Texas of 
1 Daily and 7 Week ies. ice for three 
months twice the price for one month. Five 
per cent. discount when check in full pay- 
ment accom jes order. Citees are for- 
warded to the 8 received. 
list of the will be sent 4 soemeae. 
Proof of advertisement can be submitted 
if desired. ea GEO. 
., 10 Spruce St., New York. 


ERMONT.— For $1095 we will insert a 
one-inch advert; t, one month, in 

° list of vermnees newspapers. consisting of 
1 Daily and 9 Weeklies. Price for three 
months twice the price for one + Five 


papers dail; as received. A 
will be cont on comceaee- 
vertisement can be submi yt be- 
- desired. Address G 
, 10 Spruce St., New York. 


fore sending ou 
P. ROWELL & © 


list of the 
. Proof of aaa 


yunt when check 6-4 


be- fore sending ou 
P. RO 
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7 IRGINIA.—For $17.74 we will insert a one- 
inch operant, one month, in a 
Virgin newspapers, cousisting 
of 3 Dailies and 8 Weeklies. Price for three 
months twice the price for one month. Five 
per cent. Ceemens | when check in full pay- 
ment rrr er. Orders are for- 
warded t the ape pers daily as received. A 
list of the. pers will be sent on application. 
Proof of advertisement can be submitted be- 
fore sopding out, if desired, ddress 
P. ROWELL & CO., 10 Spruce St., New York. 


pe VIRGINIA.—For $17 44 we will in- 
sert a one-inch advertisement, one 
month, in a listof West Virginia newspapers, 
7 of 4 Dailies and 8 Weeklies. Price 
three months twice the price for one 
a Five per cent. discount when check 
in full payment accompanies order. Orders 
mAs forwarded to the papers daily as received. 
a the papers w: sent on application. 

if of advertisement can be submitted be 


j mry peewee out, if desired. Address GEO. 
. ROWELL & CO., 10 Spruce St., New York. 


ISCONSIN.—For $39.13 we will insert a 
one-inch advertisement, one month, ~ 
an ———= , of Wisconsin newspa 


are forwarded to the rs daily as received. 
A 4 list of the papers paper be sent on application. 
Proof of advertisement can be submitted be- 
if desired. Address GEO. 

& CO., 10 Spruce St., New York. 


Dae BRUNSWICK.—For $9.70 we will in- 
sert a one-inch advertisement, one 
month, in a list of New Brunswick news- 
fe. consisting of 2 Dailies and 4 Week- 
ies. Price for three months twice the price 
for one month. Five per cent. discount when 
check in full payment See 2 yl 
ers are forwarded to —— 
roomved, A list of the bapers will be a on 
appli Proof of advertisement can 
su itted b before sending out, if desired. ‘Ad. 
dress GEO. P. KOWELL & CO., 10 Spruce 8t., 
New York. 


OVA SCOTIA.—For $7.0 we will insert a 
one-inch advertisement, one month, in 
a oe of Nova Scotia mewepaares, consisting 
of 1 Daily and 4 Weeklies. ice for three 
months twice rice of one month. Five 
per cent. discount when check in full pay 
ment ey ies order. ers are for 
warded to papers daily as received. A 
list of the coms will be sent on application. 
Proof 0; a can be submitted be- 
“ "send ‘oat, if desired. Address GEO. 
, 10 Spruce St., New York. 


NTARIO.—For $69.54 we will insert a one 
neh advertisement, one month, in an 

excellent list of Ontario aown 
ing of 18 ies and 
three months twice the orient for one month. 
Five per cent. discount when check in full 
payments yy order. Orders are for 
warded he papers daily as received. 


A list of the } e pavers will be sent on application. 


vertisement can be submitted be 
if desired. Address GZO. 
., 10 Spruce St., New York. 


Proof of 
WELL & 


UEBEC.—For $5.11 we will insert a enue 
inch te eee one month, in a 
small list of bec newspapers, consisting 
of 1 Tri-Weekly and 4 t Weeklies. Price for 
three months wie the price for one month. 
Five per cent. discount when check in full 
payment yy order. ers are for- 
ited to the papers daily as received. A 
will 7 A on application. 
t can be submitted 

if desired. Address 

& CO., 10 Spruce St., New 


oaon’ 1p ending ot 


York. 





PRINTERS’ 


One 
Price 
Advertising 


Without Duplication 
Of Circulation 


HOME 15 BEST 
JOURNALS WEEKLIES 


Will Be erat ns 


Advanced =™ 


On April 1st next the advertising rate of Zhe Sunday School 
Times will be advanced from $1.00 per line to $1.25 per 


line, subject to our regular discounts. 


Advertisers are offered the opportunity to place their orders 
for one year or less, ¢f received by us before April Ist, at 
the $1.00 rate on the basis of either Time or Amount 


discounts. 


Contracts expiring during 1890, will be continued until 
April 1st, 1891, at present contract price, if the order to 
continue 7s received by us before April 1st next. 

This advance of 25 per cent. in rate is caused by an increase 
of about 50 per cent. of circulation. The $1.00 rate was made 


for 100,000 circulation. The Sunday Schoo! Times has now 


over 146,000 paid yearly subscribers and it is confidently be- 


lieved that the average for 1890 will be larger. 


f reTtisi ; The Sunday School Times. 
About advertising in a pps Aap 


Tue Sunpay ScHOoL Times, 4 ne 


ALWAYS ADDRESS We National Baptist. 


The Religious Press Association, ne RePa Cs rh Messenger 


Chestnut and Tenth Streets, y See octets. 


(Mutual Life Building.) PHILADELPHIA, Pa. " ae —— 

The Lutheran. 
BALTIMORE, 

The Baltimore Baptist. 


The Episcopal Methodist. 
The Presbyterian Observer. 
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WDWILSON 


PRINTINGINK Hi) 


NEW YORK. 


OFFICE: 140 WILLIAM ST. 
Makes the best quality of Ink which ts pro- 
duced by any manufacturer in the world. 
Employs few traveling salesmen. 
Seeks the cash-paying trade. 


ga Send for Price List! 


Makes best quality of JOB INKS. 
Makes COLORED JINKS of every grade. 


PRINTERS’ INK 
is printed 
with 
the 
Wilson Ink. 














NEWS INK. 


25 pound kegs @ 10 cents a pound. 
50 “ — @o9 * “ 
100 “ “ @ 8B 

250 “ “ @ 7 

500 “ ” @ 6 


Terms, 4 months’ credit from date of order. 
Five per cent. discount for payment within 30 days from date of order. 
Ten per cent, discount for cash with the order. 


W. D. WILSON PRINTING INK CO., L’t’d. 
140 WILLIAM STREET, NEW YorK. 
ORDER A SAMPLE PACKAGE. 
DON’T FORGET TO SEND THE CASH. 








PRINTERS’ INK. 


WE HAVE JUST ISSUED 
A NEW EDITION OF OUR BOOK CALLED 


Newspaper * Advertising. 


It has 232 pages, and among its contents 
may be named the following Lists and Cata- 
logues of Newpapers :— 

DAILY NEWSPAPERSIN NEW YORK 
CI1Y, with their Advertising Rates, 

DAILY NEWSPAPERS IN CITIES 
having more than 150,000 population, omitting 
all but the best. 

DAILY NEWSPAPERS IN CITIES 
having more than 20,000 population, omitting 
all but the best. 

THE BEST LIST OF LOCAL NEWS.- 
PAPERS, covering every town of over 5,000 
population and every important county seat. 

ONE NEWSPAPER IN ASTATE. The 
best one for an advertiser to use if he will use 
but one. 

STATE COMBINATIONS OF DAILY 
and Weekly Newspapers, in which advertise- 
ments are inserted at half price. 

A SMALL LIST OF NEWSPAPERS 
in which to advertise every section of the 
country: being a choice selection made up 
with great care, ¢.ided by long experience. 

LARGES® CIRCULATIONS. A com- 

lete list of all American papers issuing regu- 
i more than 25,000 copies. 

NINE ss IN ADVERTISING: 
(For Experimentors. 

BARGAINS IN "ADVER’ TISING in Daily 
Newspapers in many principal cities and towns, 
a List which =_— peculiar inducements to 
some advertise 

CLASS JOU TRNALS, an extensive cata- 
logue of the very best. 

6,652 VILLAGE 
NEWSPAPERS, in 
which advertisement: 
are inserted for $46.8 
a line and appear in 
the whole lot — one- 
half of all the Ameri- 
can Weeklies. 

Book sent to any address for Thirty Cents. 
Address Gro. P. Rowett & Co., New York. 


We make Estimates 


for those who express a desire and intention 
to place the advertising through ns, and of 
whose good faith we have assurance, but there 
is no more expensive luxury for an advertiser 
to indulge in than to tie his agent's hands by 
getting him to tell in advance exactly what 
he will do 

Some publications are used economically on 
contracts fora single issue; in others inser- 
tion for a month may be had as cheaply as 
for a single week; but in furnishing an esti- 
mate in advance, if the agent attempts to go 
into details, his "correspondence becomes vo- 
luminous and the advertiser confused. 

The advertiser who sends his advertise- 
ment with an order to procure the best ser- 
vice possible for ten thousand, one thousand 
or one hundred dollars will get more for his 
money than he would had ne required to be 
told in advance exactly what service could be 
promised, 


GEO. P. ROWELL & CO., 
Newspaper Advertising Bureau, 
10 Spruce St., N. Y. 





The American ee Directory for 1890 
will be 7 anc ady for delivery on 
Monday, March 31. The subscription price is 
five Sellers, which includes, in addition to 
the book, a paid subscri _— for one year for 
PRINTERS’ Ink, which is published weekly, 
and contains, in almost every issue, informa 
tion needed to bring the Directory reports 
down to date. 


— ee - 


OFFICE OF JAMES PYLE & Sons, } 
New York, Feb. 15, 1890. Jj 
Messrs. Geo. P. Rowell & Co., 
10 Spruce St., City: 
GENTLEMEN— 

Kindly send us a copy of your 
American Newspaper Directory 
for 1890 
with bill 
as soon as published. 


We find it about as valuable as a deaf 


man does an ear-trumpet. 
Yours very truly, 
Jas. Py_e & Sons, 
ee ~— 


The American Newspaper Directory for 1890 
will be published cnn wae for delivery on 
Monday, March 31. The subscription price is 
five dollars: which includes, in addition to 
the book, a paid subscription tor one year for 
PRINTERS’ xk, which is published weekly 
and contains, in almost every issue, informa- 
tion needed to bring the Directory reports 
down to date. 





Geo. P. Roweiit & Co, have a 
more thoroughly perfected system and better 
facilities for conducting the necessary nego- 
tiations with newspapers and watching the 
fulfillment of advertising contracts than has 
ever been attempted by any other house in 
this line in this or any other country. At 
their advertising bureau, which was estab- 
lished in 186s, have originated most of the 
methods of conducting such a business, which 
have proved to be permanently successful, — 
Memphis ( Tenn.) Avalanche, Jan, 28, 1890. 

The man who buys advertising can 
buy that which is cheap and worthless, 
or that which is worth something and 
therefore costs something. There are 
still a few advertisers who prefer to ad- 
vertise wherever they can do so for the 
least money without regard to returns 
from the expenditure. But intelligent 
business men prefer to make their ad- 
vertising investments where they give 
promise of bringing in the best returns. 
If there are any people in these United 
States who are good judges of adver- 
tising, of what it is worth and where it 
is worth most, they can be found in 
the office of Geo. P. Rowell & Co. We 
know whereof we speak, for our re- 
lations with them have been long con- 
tinued and mutually satisfactory.— 
Norwich (Conn.) Bulletin, Jan. 28, 
1890. 


NON a RN Mo 
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Miscellanies. 


Quericus—Why do you read the 
Evening Ghost ? 

Old Soak—It makes me so thirsty.— 7own 
Topics. 


** What is your circulation now ?” 

“Oh, we've stopped counting the copies; 
but we sold 110 tons of the paper last week.’ 
—Puck., 


All advertisers want to be at the 
head of the column, but the drum-major is the 
chap who generally gets there.— Boston Com- 
mercial Bulletin. 


The scissors editor of a newspaper 
is apt to make a great many cutting re- 
marks. — New York Commercial Adver- 
tiser. 


New Reporter (wringing the rain out 
me tin whiskers)—This is a tough night out, I 
te 

City Editor—What’ s the matter with your 
report of Mrs. Pocketbook’s reception ? 

New Reporter—Why, what is the matter 
with it? 

City Editor—You don’t begin “ Despite the 
inclemency of the weather.’’—PAsladelphia 
inquirer. 


Braggs—I am going down to kill an 
editor. | sent a communication in signed 
**Honestas,’’ and the blamed fool added an 
extra “s’’ to it.— Jerre Haute Express. 


New Reporter (anxiously)—Say, 
iend me a few sheets out of your note book. 
I've forgot mine, and I’ve got to interview 
the city officials to see what they know about 
gambling in Chicago. 

Old Reporter—Haven’ tyou a visiting card? 

“Well, use the back of it.”—Press and 
Printer. 


A proof of everything—‘‘ I suppose 
you are ready to substantiate any statement 
your paper makes?"’ said an angry-looking 
caller to the editor, “Oh, yes; we have the 
compositors prove everything that is set up.” 
—Urich (Mo.) Chronicle. 


An ambitious young fellow volun- 
teered to report on a daily paper. He was to 
Teceive no compensation at the outset. “ Yes, 
I’m beginning to get a little pay,” he said to a 
friend after several weeks of the experiment : 
“ they’ ve given me a grammar and a dic- 
tionary.’’—/udge. 


** Here’s this article of yours, editor, 
on the winter climate of Oregon; shall we 
print it to-morrow ?”” 

“No,” said he, brushing the snow off his 
overcoat. ‘I wish to cull a few boquets out 
of that article before I send it out in this 
weather.” — West Shore. 


The editor of an Idaho oPihed as 
well as his is oa force = he devil, 
is in hiding. 

‘that a local statesman “had Loca in the terri- 

tory thirty years” the word “ penitentiary” 

— crept into the slot that belon ‘ 
the word “ terri itory.”—Helena Journ 





PRINTERS’ INK. 


On Wednesday the Sun printed a 
want “‘ad”’ forsnow. Yesterday it came, big 
gobs of it. Another illustration that the Sus 
is widely read and the best advertising medi- 
um in the city.— Williamsport Sun. 


In remitting for a subscription do 
not say, ** Please find enclosed,” etc. ve 
off the “* please.’’ It is unnecessary to plead 
with an editor in that way. lf there is an 
money in the letter he will find it, and don’t 

ou think he won't. If he doesn't, he is a 
ogus member of the profession and you are 
well rid of the paper.—Ov/ City Blizzard. 


The record of a death published in 
one of the religious papers says of the depart- 
ed brother: “For two years preceding his 
death he was a constant reader of this paper. 

€ was a great sufferer, but grace sustained 
him.” Tne Congregationalist exclaims, 
“ How sad that he did not take to reading 
some other paper in time.” —/udge. 


Neighbor’s Boy——Mrs. Moxie, moth- 
er 'd like to borrow this week’s W ‘igeler. 

Mrs, Moxie—You are just five minutes too 
late, Jemima. Tell your ma that Manda has 
— it to church in her bustle; but she can 

have last week’s bustle to read if she'll iron it 
out. There’s an admirable article in it on 
makeshifts.—Drake’s Magazine. 


New York Reporter (to St. Peter)— 
Excuse me, is this heaven? 

St. Peter ee Oa man, we allow 
no trifling. 

** Indeed, I am in earnest.’ 

“Ves! Whe do you ask y 

“T thought I saw our circulation editor in- 
side, and was afraid I had reached the wrong 
place.” —Munsey’s Weekly. 


said a tall, 


‘*T_ see by the dailies,’ 
severe looking gentleman over at the Wind- 
sor, ‘that Missouri farmers are plowing for 
They may root upa 
few frost-bitten potatoes, but corn and oats 


corn, oats and potatoes, 


do not grow underground. ‘a 

“ Ah, indeed,” observed a listener. “ By 
the way, may I ask what is your profes- 
sion?” 

**Tam the editor of an agricultural week- 
ly.”"—St. Paul Pioneer Press. 


The humorous side of journelion. 
Angry Visitor—In your cy this morning, 
sir, you referred to me as a “* person of some 
notoriety about town.” "t dennad retraction. 

Editor—All right. To-morrow morning I 
will say you are a person of no notoriety 
whatever. 

Visitor—If you do I will sue you for libel! 
—Chicago Tribune. 


Scene in a country office down east. 
Publisher (to Business Manager)—Look 
here, I want to know why you are continually 
puffing that Rudesville Raver? I’ve looked 
over the paper carefully several times and I 
see nothing but blatant egotism to commend it. 

Business Manager (who knew the value of 
advertising)—Hush, that’s just it exactly. 
Don't you see that the Xaver puts all our 
notices at the head of the paper on each side 
= his title, and puts the credit in bold face 

pe? How in the world could we ever get 
2 val the public anyother way ?—Jladison 
Leader. 
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